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BUSINESS PUBLICATIONS

D 10.3
Digital Versions and Digital Editions

AMENDED RULE

ABC's Board voted unanimously to modify
Rule D 10.3 Digital Versions and Digital
Editions to eliminate the e-mail requirement
for recipient-requested paid subscriptions.
(Effective November 3, 2008.)

D 10.3 Digital Versions and Digital
Editions

(@) The labels "digital version" or "digital
edition” will be used to describe all copies
distributed via electronic or paperless means.

(1) Digital version is defined as a
publication distributed via electronic / digital
means that maintains the basic identify of the
host publication by maintaining the same name
/ logo and wherein the editorial and advertising
content is a replica of the core host product.
The digital version may contain "hotlinks" to
the publisher's web site provided the web site
contains updated or expanded editorial content
when compared to the print edition.

(2) Digital edition is defined as a
product distributed via electronic / digital
means that maintains the basic identity of the
host publication either by maintaining the same
name / logo or by identifying itself as "an
edition of ," but contains different
editorial and/or advertising content.

Digital edition circulation must be
reported separately in Publisher's Statements
and Audit Reports in accord with Bureau Rule
D 10.2.

(b) Digital versions and editions may not
be comprised of a newsletter / e-newsletter or
unrestricted website access.
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(c) Both "push" and "pull" methods of

distribution are acceptable. Therefore;

For paid subscriptions served via the

pull _method, e-mail notification to the

subscriber of the product's availability on the
restricted access Web site is not required.

For non-paid subscriptions served via
the pull method, e-mail natification to the
subscriber of the product's availability on the
restricted access Web site qualifies as delivery.

(d) Digital  version [/  edition-only
subscribers shall be required to provide a land
address for reporting purposes in Paragraph 4
Geographic Analysis. Digital version / edition-
only subscribers who do not provide a usable
land address shall be reported as "e-mail
address only" and shall not be subject to the 5
percent limit as articulated in Rule D 5.1(c)
Geographic Analysis.

(e) Provided all other qualification criteria
are met, eepies non-paid copies served via the
pull_method and paid and non-paid copies
served via the push method identified as
delivery issue "bounce backs" may be included
in qualified circulation for a limited time frame
provided the delivery issue associated with the
bounce back is rectified, or the subscriber is
purged from the subscriber file in accord with
the following scale: daily — 10 issues; weekly —
four issues; biweekly — two issues; and monthly
— one issue.

Copyright © Audit Bureau of Circulations.

(f)  Mid-term conversions from print only to
digital version / edition only may be completed
at the publisher's discretion provided the
subscriber has the opportunity to "opt-out" of
the conversion and retain the print subscription
or terminate the subscription altogether.

(g) Paid bulk sale and license agreements
may be reported as qualified circulation in ABC
reports provided the purchaser pays a
qualifying price for each subscription.

(h) Publications are required to provide a
statement of digital delivery methodology in the
explanatory paragraph of ABC reports.

All rights reserved.
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N EWSPAPERS

Bylaws & Rules

ABC's Board voted to modify various
Bylaws & Rules as part of the numerous
changes for U.S. Newspapers, intended to
simply ABC rules, reduce certain audit costs
and provide greater pricing and marketing
flexibility to publishers. (There are various
effective dates — so see each rule.)

Bylaw 2.11 Paid Circulation Defined
(Effective October 1, 2010.)

A publication with paid circulation is hereby
defined to be one of which 70 percent or more
of the total distribution during a regular six-
month Publisher's Statement period (ended
March 31 or September 30 for all newspapers
and June 30 or December 31 for all magazines
and farm publications publishing outside of
Canada) (ended March3l,  June 30,
September 30 or December31 for farm
publications published in Canada and all
business publications) qualifies as paid
circulation under the standards of the Bureau.
For newspapers, thi verified
circulation _will be excluded from paid
circulation for membership eligibility purposes
but should be included in the calculation as an
element of total distribution. For business
publications also see Bylaw 2.2(d)(1)(b).

A 1.2 Permissions and Prohibitions

[paragraph (f) only]
(Effective October 1, 2010.)

() When a U.S. newspaper {otherthan-a

i i compares its

circulation to that of other newspapers, the
comparison must clearly identify the
Individually Paid, Business / Traveler and
Verified OtherPaid Circulation components, or
must enly make comparisons of the Total

Individually Average Paid Circulation and
Average Verified Other-Paid Circulation only.
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If a comparison is made of total
distribution circulation only, it should identify
that the figures include individually paid,
business / traveler and verified ether
circulation. Total distributien circulation may
not be compared to paid circulation only.

cirGtratio 8y —hot—compare —he teﬁta
newspaper—that—elects—pot—to—provide—the
B 2.1 Member Obligations
(Effective October 1, 2010.)

An ABC audit is designed to provide a high
degree of assurance that an ABC member-
publication's circulation, as well as all other
information contained in its ABC Audit Report,
is fairly stated in all respects material to
average paid, verified and analyzed non-paid
circulation.

ABC publisher members are responsible for
all information disclosed in their ABC
Publisher's Statements and Audit Reports, and
are obligated to comply with Bylaws 2.8
"Publisher Duty to Install and Maintain
Records" and Bylaw 2.15 "Access to Records."
These bylaws state that the publisher is also
responsible for the accuracy, completeness
and accessibility of records maintained by
agents, their sub-agents, distributors and other
third-party suppliers.

Publishers must cooperate fully and in a
timely fashion with ABC auditors in providing
accurate records and information in connection
with inquiries that arise during the audit
process.

All ABC report services will be suspended
when the ABC auditor cannot present final
audit findings within six months of the audit
period, if the delay is caused by the failure of
the publisher (or its agent, their sub-agents,
distributor or other third-party supplier) to
respond in a timely fashion to requests for
records. Report services will be resumed once
the necessary documentation has been
provided.

Copyright © Audit Bureau of Circulations.

B 22 Audit
Differences
(Effective October 1, 2010.)

Report Contents and

(@ If, in the judgment of the managing
director, there are any significant material
differences between the total average paid
circulation as shown in the Audit Report and
that shown in Publisher's Statements, the
differences shall be explained in the Audit
Report.

(b) The quarterly averages for the period
audited shall be shown in the Audit Report,
together with the quarterly averages for the
three immediately preceding years. (The
provision requiring quarterly averages for the
three immediately preceding years does not
apply to business publications and consumer
magazines.)

(c) Advertising statistics and information
shall not be included in Audit Reports.

Nothing in this paragraph shall be
interpreted as conflicting with the rule requiring
that variations in the advertising content be
explained, or any other rule requiring specific
explanation.

B 3.5 FAS-FAX Reports
(Effective October 1, 2010.)

(@ The Bureau may issue reports
summarizing selected data from Publisher's
Statements filed with the Bureau. The contents
of the reports may include but are not limited to
paid, and verified circulation averages,
occupied household data, ratio of circulation to
occupied households and other data subject to
the approval of the Board of Directors.

(b) Average circulation figures filed in semi-
annual Publisher's Statements shall be reported
in FAS-FAX reports.

All rights reserved.
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C 1.2 Prices must-be-seld-at-ne-less-than-25-percent-of- the (c) Publishers are only required
(Effective April 1, 2009... however, see Heme Delivery-pricefor-the-same-durationfor  establish one set of basic prices as noted in (b)
paragraph (d) for different effective date.) the—same—zone—or25—percent—of-the—market above; however, publishers may optionally
segment-basie-pricefor-the-same-durationfor ~ establish different annual basic prices for up to
(Also see ABC Policy Regarding the Sale thesameﬂzene—whiehever—is#ghesp _ thre_e geographic areas' (e.q. city zone, retail
of Carrier Delivery Circulation and Single Copy . @_MWHHWW tradlpq Z0NE, all'other, NDM, OND.M‘ em’
Sales of Newspapers, Sale of Subscriptions the—eﬁy—zeﬂe—m—me—mtaﬂ—tramg—z%e—ene provided the publisher also_reports circulation
and Single Copy Sales of Magazines and enly—bas&epnee—fer—eaeh—mgwarly—establshed acyerallq?s ch each q)eoqraphlc area (see C 2.1
o : - duration: irculation Averages).
Farm Publications with Other Services) Meotor—route—subseriptions—in—all Effective November 3, 2008 ...
(a)—Basic—prices—T { icet other--one-only-bastcpreetoreachregularhy (d) Newspapers offering electronic editions
- g . : established-duration- may establish a separate basic price structure
reporecin Bureau reports. are: {6} —tn—case—more—than—one—price  for Single Copy Sales and Home Delivery for
1)—si Conv-S ) {either-single—copy-or-subseription)-isregulady  the electronic edition or default to the print
(2}—One-on ;55.'; ricefor-cit charged—in—any—zone—the—price—regularly  product’s basic price.
206 charged-for-the-majority-of-the—cireulationfer {8)e)  National  newspapers  may

' b}—0 ic_orice_t each—type—ofservice—in—thatzone—shal-be  establish up to three geographic based pricing
retaik trading-zone: considered—the—basic—price—forthattype—of  zones and establish basic prices by delivery

) 'Q ic pricefor." serviceinthatzone: type and frequency for each of these zones.
other" {A—Prices—which—have—been—in  Each pricing area may be established by the

' 2T g ; regularuseforcertainareasintheretailirading  newspaper itself, provided the area

a0 in el { A . i comprised of continuous geographic units such
cach-regularlyestablished- duration-in-the-city eguakto-the-basic-pricefor-thezone-involved  as postal code boundaries, census units,
ic nricef . but-which—upon-an-increase-in-the-hasic-price counties, towns, etc. In addition, each pricing
WWW%M for-thatzone—haveremained-at-the-old-basie ~ area must abut one other pricing area.
basicprice-for-each-establishedduration-in-"all price-shall-be-set-up-in-the-price-paragraph-in Basic prices per area may change at
other” - icPrices-  the publisher's discretion; however, pricing
' @) Deli ci ; and-the-total-number-of-subseriptionsreceived  areas may change only at the beginning of an
a}—0 ic_oricet as-such-"lower-than-basic" prices-stated- audit period, and only after notification to the
cach-regularlyestablished- duration-in-the-city (a) Basic price is defined as the price at  Bureau.
ic nricef ; which the publication may be purchased by Publisher's ~ Statements for those
WWW%M anyone at any time. For ABC reporting  national newspapers opting to establish prices
basicprice-for-each-establishedcuration-in-"al purposes, publisher members must establish a  per this rule shall include a description of each
other." single copy basic price and an annual basic  of the geographic pricing units.

' M s Gi ; price for each frequency of delivery available to {b}—Basic-prices-Types-of-service-for-each
(appl : iptions) S consumers.  These basic prices must be  ef-which-a—basic—price—shal-berecognized-in
C7.10 reqularly published within the publication (at  Bureau—reperis—for—newspapers—reporting

o a}—0 ic_brice_t least quarterly) and the publisher must be able  ecireulation—en—newspaper—designated—market
each-regularly-established-duration-in-thecity to demonstrate current and ongoing sales of  basisinstead-of zones-are:
20ne-one-only-basic price for each-established  1NESE DrICES. th)—Single Copy-Sales
m@mmmmwmm (b) Annual _basic _prices _must be {a)—One—only—basic—price—for
basic-price-for-each-established-duration-in-"all established for home-delivery subscriptions for  eeunty-of publication:

" each offered frequency. Publishers will also {b}—One—only—basic—price—for

' b)—T ic_price_f have the option to establish a basic price for  remainderof-newspaperdesighated-market:

; o ¢ mail-delivered subscriptions. An example of a {e)—One-only-hasic-price-for"all
above-zones-fust be-notless-than-25-percent basic price declaration might be as follows: other”
¢ Deli ico_t Home Delivery {2)—Ferm-subseriptions-by-maik:
duration-for-the same-zone. Daily & Sunday $100 / year
m—add%n—and—mgardless Daily Only $ 60/ year
of-the-basic-price-established all-subscriptions Sunday Only ___$ 50/ year
Page 3 of 20 Copyright © Audit Bureau of Circulations. All rights reserved.
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. fati Each-person-on-beceoming-amember (d) In no case where an order (or orders)
(Effective April 1, 2009.) of-the—association—must—be—notified—that-the ~ from a single donor covers more than fifty
(NOTE: C 3.6 and C 3.7 to be renumbered  dues-include—a—subscription-to-thepaperand  subscriptions shall the subscriptions
C35andC3.6) the-ameunt-of-the-dues—allocated-for payment  regarded as Gift Subscriptions but shall instead
of-the-subseription—On-every-billfordues-the  be classified as term subscriptions in third-
{a)—A—member—of —an—association—whe  ameuntof-the-dues—allocatedforpayment-of  party, provided they conform to the rules
receives-a-newspaper-because-ei-membership  the-subseription-must-be-stated: governing third-party-sales Verified Circulation.
paid-for-as-part-of-the-association-dues-or-by  applicant—provided—thatthe—bylaws—of-the C 37 3.6 Gift Subscriptions Not
assessment-orpaid-bythe-memberin-addition  associationprovidethat-a-subseriptionispat  Recognized as Paid Circulation
to-the-dues-as-—a-requirement-of-membership;  of-the-association-dues-of-each-memberand  (Effective April 1, 2009.)
. gl ; . : .
subseriber—These—subseriptions—shall—be  application-that-the-stipulations-as-set-forth-will (a) Gift Subscriptions paid for
designated—as—asseciation—subseriptions;  be-complied-with-netlaterthan-the-beginningof  subscription salespersons or others who are
provided—that—the—asseciations—ecords—are  the—second—membership—year—fellowing—the  compensated by merchandise or other rewards
frade-available-to-the-Bureat—Subseriptionsto  period—covered—by—the—initlal—audit—H i lieu of cash commission.
a-privately-owned-publication-purchased-by-an  compliance—is—hot—accomplished—within—this (b) Gift Subscriptions which have been
association-which-does-hot-submit-itsrecords  established-time-limit—the-publication-shalk-be  paid for by someone who has been offered a
to—audit-by-—the—Bureau-shall-be—included—in  automatically—dropped—from—membership—as  premium and the amount received is less than
Third-Party-Sales;-provided-such-subseriptions  provided-in2-13;-Paragraph-{d)-ofthe-bylaws- the full value of the premium plus 25%-of-the
eet-the-general-gqualifications—ofThird-Party (e —tn—al-paragraphs—of-Bureau-Repers  basic-subscription-price one cent.
{by—Fhere—are—two—eclassifications—of  methods—which—are—hot-used-by-asseciation  C 5.1 Premium Defined
asseeaﬂewmembershms—A—ﬁuﬂ-e*planaﬂon%f papeps—the—faet—that—n—is—an—asseeaauen (Effective October 1, 2010.)
the—type—of membership—shall be—carried—n  publicationshall-be-neted:
Bureau-Reperts: _ » {e)—Asseciation-subscriptions-shall-net-be (2) Premiums are anything offered to a
_ The—list—eiass—is—association  crediled-as-paid-cieulationunless-atleast 25 gypseriber at time of solicitation, in addition to
subscriptions—deductible™from—dues—in—this  percent-of-eitherthe-annual-basic-subserptioR  reqular issues of the publication itself, and-shall
: ‘ation._which.qives
members-the-option-of-aceeptingthe-paperor  C 3:6 3.5 Gift Subscriptions thing-is-given-only-to-new-subscribers or to-a
rejecting—t-and—otreducing—their—association See also C 5.3 Combination Sales. subseribers. In-addition—any Any presentation
dues-by-a-definite-sum-i-they-rejectthe-paper-  (Effective October 1, 2010.) to current subscribers, which, in the opinion of
Fhis-sum-fust-not-be-less-thar-25-percent-of the managing director, implies future receipt of
the-announced-basie-subseription-price-ot-the (@ A Gift Subscription shall be  such extraneous things in conjunction with,
paper—This-option-mustbe-madeknowato-the considered one, which is given as a normal  continued (or future) subscriptions will cause
member—at—me_ﬂme—ef—ms—leﬁﬂﬁ—me expression of friendship and which does not  renewal subscriptions to be judged as premium
association-and-be-clearly-stated-on-each-bit  promote the business or professional interests  induced. The-rumber-of subscriptions,-whether
fordues-in-such-a-way-as-to-makeremittance  of the donor. new-orrenewalinvolving-sueh-premiums-taken
cover-a-voluntary-subseription-tothe-paper-as (b) To qualify, Gift Subscriptions must be  during—any—peried—for—which—Publisher's
wel-as-membership-dues: - paid for in accordance with C 1.1. Statement—is—filed—shallbe—reperted—in—the
~ Fhe—second—eclass—is—association (c) Subscriptions which are given to  paragraph-designated-forthat purpose-and-the
subseriptions—nondeduetible"—from—dues—R  promote the professional or business interests  pature-of the-premium-and-the-provisions-of the
this-class-are-subseriptions-ot-members-of-ah  of the donor shall be judged by the rule  offer—and—thedistribution—thereof—shall—be
association—whose—association—dues—emain  goveming term-subscriptions—in—third-party-F  described-in-Publisher's-Statements-and-Audit
paper Verified Circulation.
Page 5 of 20 Copyright © Audit Bureau of Circulations. All rights reserved.
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Premiums are anything except:

(1) Complete issues of newspapers
or periodicals sent to all subscribers for the
period included in the offer. Electronic edition
issues provided to all print subscribers for the
period included in the offer wherein only the
print edition subscription is to be reported as
paid circulation.

(2) 'Door Openers' defined as
anything sent free by mail with subscription
offer or provided by solicitor at the time of
solicitation that has been reprinted from or is
printed material directly related to the
publication making the subscription offer and
the value of which does not exceed 50 cents
as determined by procedure outlined in
C5.2(a).

(3) Offers of sample merchandise to
subscribers in connection with subscription
offers in which the ordering and receipt of the
sample product is not contingent upon ordering
subscription(s).

(4) Merchandise offered to current
paid subscribers as an inducement to convert
payment methodology on future subscriptions.
Such offers are to be made separate from
subscription renewal efforts and are limited to
inducements to subscribers to agree to
ongoing (til forbid) continuous service which
may include automatic billing process and/or
debits to authorize credit card accounts.

(5) Electronic editions of
newspapers, regardless of whether they are
priced and/or otherwise reported as paid
circulation.

(6) Programs providing subscribers
exclusive access to functions or activities
created by the publisher that are not also
available for sale to the general public, but are
offered for sale, at an incremental cost, to
existing subscribers, subsequent to the
purchase of their subscription.

(7) Free or discounted access to
archive or back content of the publication
included as part of the subscription to the
publication.

(8) Free or discounted access to
online content or an electronic edition from the
same editorial home as the publication
included as part of the subscription to the
publication.
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(9) Subscriber reward programs are
designed to promote brand loyalty by
demonstrating appreciation to subscribers and
Web visitors, and provide added value for a
newspaper's advertisers. Subscriber reward
programs will not be classified as a
subscription  premium if the following
requirements are met:

(@ Enrollment  Process—the
subscriber reward program must include an
enrollment process initiated by the subscriber
or consumer. Automatic enrollment is not
permitted. The newspaper may designate who
is eligible for program membership and at what
membership level.

(b) Rewards may take two
forms:

(1) The newspaper may
reward subscribers with merchandise or points
redeemable for merchandise; however, i) the
reward may not be converted to cash and/or
accepted as payment for a subscription by the
newspaper, and ii) retail value of a new
subscriber's merchandise reward may not
exceed the new subscriber’s subscription price
during the first 90 days of the subscription.

(2) Advertisers may
participate in the subscriber reward program by
offering rewards designed to build reach, good
will and increased consumer business for the
advertiser.

{)(c) The subscriber reward
program may contain benefits such as editorial
content generated by the newspaper and other
publications; community calendars; or access
to newspaper-sponsored events and services.
[Access to paid print or paid electronic editions
of other publications is not considered eligible
and would be governed by the combination
sales rule.]

Copyright © Audit Bureau of Circulations.

(b)

not mentioned specifically in the offer.

(c) Periodicals and newspapers offered in
combination sales shall not be considered
premiums but shall be reported in a special

paragraph devoted to combination sales prices.

(d) Any publication, the contents of which
consist chiefly of data for reference rather than
for general reading, shall not be considered a
"periodical" for the purpose of the exception
noted in Paragraph (a) of this section but shall,

when sold with another publication,

considered as a premium. Any publication,
regardless of character of content, whose
frequency of issue is less than once in three
months shall not be considered a "periodical”
for the purpose of the exception noted in
Paragraph (a) of this section but shall, when
sold with another publication, be considered as

a premium.

C 5.3 Combination Sales
(Effective April 1, 2009.)

When two or more different publications
business
publications, farm publications) are offered for
an amount less than the total of the basic prices
of all the publications, these sales are defined
as “forced” combinations and are subject to the

(newspapers, magazines,

following conditions.
(@) Single Copy Sales

When each of the publications offered
in the combination sale intends to qualify the
distribution as “paid circulation” it must be made
known clearly to the purchaser that each of the
publications can be purchased individually at
the same price as if purchased as part of the

group.

&) The combination package must
be priced so that both of the following

guidelines are observed:

All rights reserved.
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If a back copy, either whole or part, is
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shall be considered a premium, unless the
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(1)  Newspapers sold in
combination may be included in paid
circulation provided that the minimum

qualifying price of each publication is collected.

b)}2) When a combination
package is offered on a single-copy basis,
three  purchase options  (“stacks” of
publications) must be made available at all
retail locations, including vending machines:
the combination package itself plus each
publication included in the combination
package separately. The-individuatprices-must
add—to—the—combined—price. A qualifying
purchase price for the combination would be at
least the selling price of the highest priced
publication plus one cent for the second

publication.

Example: The basie-price selling price
for Publication A is $1.00 and for Publication B

is $1.00, and the combination price is must be
at least $1.01 $1-80-—TFhus—A-and-B-must-be
sold-for-90¢-each-
(b) Subscriptions
The amount paid for all publications

involved must be at least a-gualfying-ameount

as-defined-by-the-publication’s-Paid-Circulation
Defined—rules one cent for each publication
involved in the offer.

Page 7 of 20

£3}1)  Add-On Subscriptions

“Add-on”  subscriptions  are
defined as the addition of a new publication
served in conjunction with the consumer's
existing  subscription.  Both  subscriptions
offered as a combination package may qualify
as paid circulation under the following
conditions:

(@ The subscriber must be
notified of the new or renewal subscription
offer.

(b) The amount of incremental
payment or reduction of rate must be clearly
disclosed and be at least a qualifying amount
as defined by the publication’s Paid Circulation
defined rules.

(c) An affirmative act on the
part of the subscriber is required and an option
must exist to pay an incremental amount for
the additional subscription or to take a
reduction in the amount paid if the additional
subscription offer is declined.

When an option to opt-
infopt-out does not exist, any promotional
materials cannot imply or suggest that the “add
on” publication is “free”, “at no additional cost,”
or use of similar language.

To view examples of frequently used
offers, consult ABC's Web site.

The amount paid for all publications
involved must be at least a qualifying amount
as defined by the publication’s Paid Circulation
Defined rules.

o)
One Newspaper

When two or more subscriptions
to the same newspaper are offered or sold in
one sale, the amount paid by the subscriber
must not be less than the-basic—price—of-the
ongest SHE SeHplioR-ter plus aﬁ U %5

ipti two cents.
In _addition, any offer of two or more
subscriptions to the same newspaper must
include an option to receive only one
subscription at a price no greater than an equal
pro-rata of the combination offer price. For
example, an offer of two subscriptions for 10
cents must also make one subscription
available for five cents.

Multiple ~ Subscriptions  to

Copyright © Audit Bureau of Circulations.

The rule is not applicable to
situations where electronic edition issues are
provided to print subscribers and only the print
edition subscription is to be reported as paid

circulation.
(c) Newspapers Distributed Together

the—aggregate—bastcsubseriptionprices—eithe

i ination.

2 A newspaper with less than
seven-day frequency can distribute copies of
another newspaper on no more than two days
per week when the host paper does not publish

by establishing a basic price for this service,

provided-it-is-the-only-service-option-within-the
reporting-market-and provided copies are paid

for in accord with C 1.1 and subscribers are

given the opportunity to opt-out.

The average copies of the other
newspaper served to subscribers under these
arrangements will be reported as “Home
Delivery — Joint Distribution Agreement.” A full

explanation will be provided in Bureau reports.

H-the-newspaper-ofiers-this-service-as
an—optioR—to ,E v 86 be_s within—tne
SpOFing markel; this transiates-into-two service

with-paragraph-(e}(1)-

All rights reserved.
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(d) Newspaper Distribution with Other
Publications

A host publication is defined as the
highest priced publication in the combined
offer as determined by comparing basic prices
of all publications for the terms involved.

When a newspaper acts as a host to
one or more other publications by permitting
distribution of the other publication(s) to some
or all of its subscribers or single copy
purchasers, the sales of the host publication
will qualify for inclusion in paid circulation if the
amount paid by the purchaser is:

(1) At least the amount required by
C 1.1 when the value of the other distributed
publication(s) is not greater than 25 percent of
the value of the host publication.

(2) At least the amount required by
C 1.1 plus a minimum of 25 percent of the
basic price of the other distributed
publication(s) for the terms involved and when
the value of the other distribution publication(s)
exceeds 25 percent of the value of the host
publication.

No publicity of the joint
distribution can be made by or on behalf of the
host or other distributed publication(s) beyond
a one-time informational announcement unless
the amounts paid by the purchasers are at
least the amounts required above.

Distribution of the non-host
publication(s) is not eligible for inclusion in paid
circulation but can be reported as analyzed
non-paid circulation in Bureau reports,
provided this reporting is permitted for that
publisher division.

The average number of copies
the host can report as paid circulation that
involve the distribution of other publications
must be stated in the paragraphs of Bureau
reports devoted to general explanations.

The explanation must identify the
other publication(s) distributed and their basic
price.

Page 8 of 20

(e) With Premiums
These provisions apply to carrier-
delivered as well as mail subscriptions.
(1) Newspapers with Newspapers
When a premium is used with a
combination offer, the amount paid by the
purchaser must not be less than the value of
the premium as defined in Rule C 5.2 plus the
amount required in this rule.
(2) Newspapers with Periodicals
When a premium is used with a
combination offer, the subscriber must pay a

minimum-o-25-pereentof-the -basicprice of-the
newspaperfor-the-term-ordered;—plus at least
one cent each the-qualifying-ameunt-as-defined

rule, plus the value of the premium, whether
stated or not.

Newspapers may reprint and sell
their own editorial content on a stand-alone
basis, without invoking the Combination Sales
rule, provided that (1) the stand-alone editorial
content is not offered for sale until after the
publication date of the newspaper that carried
the editorial content, and (2) the cover price of
the stand-alone product is less than 75 percent
of the basic price of the relevant newspaper.

For further information, consult ABC's
Web site: www.accessabc.com or contact an
ABC Publisher Relations manager.

Copyright © Audit Bureau of Circulations.

(Effective April 1, 2009.)

(NOTE: C 5.19 and C 5.20 to be renumbered

C5.18and C5.19)

C 7.1 Reperting—Options
Geographic Reporting
(Effective October 1, 2010.)

(NOTE: C 7.1 through C 7.8 are merging into

one Rule-C7.1)

All rights reserved.
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G173 City Zone

Newspaper members may elect to include
an_optional _analysis of paid and verified
circulation by geographic areas in Publisher's
Statements_and Audit Reports. In_addition,
publishers electing to establish up to three
basic annual prices must include an analysis of
paid and verified circulation by the geographies
for which the basic prices are established.

Examples of more common _reporting
combinations include:

e City Zone, Retail Trading Zone, All

Retail Trading Zone

Other

e Newspaper  Designated  Market,
Outside  Newspaper _ Designated
Market

e City Zone, Balance of Newspaper
Designated Market, Outside

Newspaper Designated Market

If the optional reporting analysis is
invoked, or if the analysis is required based on
a desire to have more than one annual basic
price, the reporting geographies must be in
accord with the following criteria:  The
managing director from time to time, and after
consultation with the publishers involved, may
revise boundaries in _accordance with the
principles of procedure approved by the Board
of Directors.

Any change in_a reporting zone shall
become effective at the beginning of the
Publisher's Statement period within which the
new alignment has been approved, provided
such statement period is the first statement
period of the audit period. If the new alignment
is _not approved in the first Publisher's
Statement period of the audit period, it shall go
into_effect with the first day of the next audit

period.

City Zone
(@) A city zone shall be established by the

managing director, after consultation with the
publishers in the city of publication in
accordance with the principles of procedure
approved by the Board of Directors.
. (b,) € aagg.elee'te om-time Lo
bme,-a d’ BHerconsUation with-L & piblishers
vo ved ay Fevise bfeu daries if-accordance
the-Board-of Directors:

Copyright © Audit Bureau of Circulations.

(@ A Retail Trading Zone shall

established by the managing director, after
consultation with the publishers in the city of
publication in accordance with the principles of

procedure approved by the Board of Directors.

Board-ofDirectors:
{e)(b) Boundaries of Retail Trading

Zone shall be established according to census
units, and population figures shown shall be
from census reports, and it shall be within the
discretion of the managing director to determine
whether areas may be included in the retail
trading zone for which there are no established
census unit boundaries, and to determine and

provide the source for population figures.

{(c)

uniformly within the prescribed zone.

te)(d)

change.

All rights reserved.
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The circulation of all newspapers
published in the same city shall be given

Publisher members may at any
time petition with the Bureau for a revision in an
existing retail trading zone. Upon such petition,
the Bureau shall undertake a study of the
proposed revision in the retail trading zone. If
such change affects or involves the city and/or
retail trading zone of another publisher member,
the managing director shall advise the affected
publisher member or members of the proposed
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$() Any change in a retail trading {3)—TFheratio-between—the—average  county is included in the area, the listed name
zone shall become effective at the beginning of  paid-cireulation-and-ABCs—current-estimateof  of the county shall be followed by "“(part MSA)
the Publisher's Statement period within which  eeecupied—heusehelds—within—each—county—or  or{partCMA)." Where the-area-totaHs-shewnin
the new alignment has been approved, j i : an—AuditRepert—thetotalretalltrading—zene
provided such statement period is the first (c) Newspapers reporting average paid  circulation—andlor—total—all-other—circulation;
statement period of the audit period. If the new  circulation for a newspaper designated market  andiortotal-paid—circulation—and/ornewspaper
alignment is not approved in the first  shall meet the following requirements: designated-market-circulation,-may-at-the-option
Publisher's Statement period of the audit (1) Newspapers with a newspaper  of-the—publisher—also—be-shownfollowing-the
period, it shall go into effect with the first day of ~ designated market shall report in Publisher's  areatetak

the next audit period.

g} (f) Inestablishing or revising a retail
trading zone, the managing director shall use
the services of such staff members or such
outside recognized fact-finding agencies as
may be needed to establish the facts required
for determining the boundaries of the retalil
trading zone in question within the principles of
procedure. The expenses of such studies shall
generally be borne by the petitioning member
(or members) of the Bureau.

Newspaper Designated Market

(@ The Newspaper Designated Market
shall be designated by the newspaper subject
to approval of the managing director.

The newspaper designated market of a
newspaper member is considered to be that
geographical area which is considered to be
the market served by the newspaper.

(b) Factors which are to be given
consideration in determining whether an area
qualifies for inclusion in a newspaper
designated market shall include, but not be
limited to, the following:

(1) Evidence that the area included
is that geographical area in which the
newspaper is marketed.

(2) Area included shall consist of
abutting census units.

Page 10 of 20

Statements filed with the Bureau the average
paid circulation for the area and may report
average paid circulation data for each county
or portion thereof within the area.

designated-market:

3)}2)  Newspapers reporting
average paid circulation for a newspaper
designated market shall include ABC-compiled
occupied household data and may also include
the ratio between circulation and occupied
households, by county or parts thereof
expressed as a percent.

C76-MSAICMA

MSA

Areas comprising Metropolitan Statistical
Areas as established by the U.S. Office of
Management and Budget and—Census
Metropolitan-Areas—by-Statistics-Canada shall
be so designated in the county listing in
Paragraph 3 of Audit Reports, and totals for
these areas may, at the option of the publisher,
be shown in Paragraph 3 of Audit Reports. The
figures or tabulation shall carry the appropriate
heading "Metropolitan Statistical Area/Gensus
Metropolitan—Area, County (Counties) of

only." Where only a part of a

Copyright © Audit Bureau of Circulations.

If MSA er-CMA totals are shown in an Audit

Report, the same figures may be repeated in
the explanatory paragraph of subsequent
Publisher's Statements at the option of the
publisher. The totals shown in Publisher's
Statements must be identical to the figures
shown in latest released Audit Reports and so

identified in the Publisher's Statements.

Other Reporting Areas
(@ Metropolitan Statistical
Consolidated Metropolitan Statistical Area e

Census—Metropelitan—Area  or

publication.

Publishers may, at their option, show in the
explanatory paragraph of newspaper Audit
the
average paid circulation either for the county of
publication, for those newspapers not published
in the central city of a metropolitan area; or if
published in the central city of a metropolitan
area, the average paid circulation for the
and/or
Consolidated Metropolitan Statistical Area e
Census-Metropolitan-Area. Separate figures for
circulation outside MSA and/or CMSA andfer
CMA-may, at the publisher's option, may be
included-inParagraph-1D reported. In addition,

population and occupied household data will be

Reports and Publisher's Statements

Metropolitan Statistical ~ Area

shown.

If the Metropolitan Statistical Area and/or
Area
andfer-Census-Metropelitan-Area for the city of
publication is comprised of more than one
county or portion of more than one county,
circulation and occupied household data may
be shown for each of one or more counties,
occupied
household data is also shown for the complete

Consolidated Metropolitan ~ Statistical

provided the circulation and

MSA and/or CMSA andfer--CMA.

All rights reserved.
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(b) Designated Market Area. TFhese—newspapers—opting—to—reperting—by {e)—TFhelist—bytown—shallinclude—the
Publishers may at their option also show in  tewns—may—also—include—an—analysis—by  following:
the explanatory paragraph of newspaper Audit ~ ZiP/pestal-code—These-newspapers-electing-to {4)—Cireulation—shall—be—shown—for
Reports and Publisher's Statements the  reper—by—ZiP/postal—code—only—shallalse  each—town—city—or—recoghized—community
average paid circulaton in the DMA  include-total-distribution-statistics-by-counties:  receiving—25—or—more—copies,—including—at
(Designated Market Area) as established by  Canadian—newspapers—electing—to—reportby  publishers—option,—these—places—outside—the
the A. C. Nielsen Company. In addition,  pestal-code—only-must-do-so-byprovidingan  corporate—city—ofpublication—but—within—the
population and occupied household data will — analysis-by-three-digit pestal-codes: established-city-zone-
be shown for the area defined. (1) The list shall include a Towns,—eities,—or—recognized
C18-AlOther breakdown of the total distribution for one  eemmunities—receiving25-ormore—copies—but
All Other Monday to Friday day for each "All Day,"  with-apepulation-ofless-than-500-may—atthe
Circulation outside of the limits described in ~ "Morning," "Evening" and/or "Sunday" issue  option—of-the—publisher—have—the—distribution
the newspaper form as "City Zone" and "Retail ~ published. The date or dates selected for the : - : -
Trading Zone" shall be designated as "All  listing in Paragraph 3 of Audit Reports shall  eeunty-inwhich-the-copies-are-served-or-shown;
Other." show circulation, which is representative,  by-ceunty—under-theruralroutefor-thetown
Circulation outside area described as  subject to approval of the Bureau. from-which-mailis-distributed:
newspaper designated market shall be (2) The Audit Reports of newspapers {2)—In—addition—circulation—figures
designated as "circulation outside newspaper  published in the same city shall use the same  shal-be-shown-as-a-total-for-the-City Zone-and
designated market." date or dates for the listing. If the newspapers  shall—include—separate—sub-totals—for—each
C 79-7.2 List of Zip Codes and Towns  cannot agree on the date(s) to be used, the  eounty-whoelly-orpartiaty-within-the-city zone-
Receiving 25 or More Copies Bureau shall select the date(s). (3)—Cireulationfor—towns—{townships}
(Effective October 1, 2010.) th—order—for—any—hewspaperHo  shal-notbe-shown-inieu-ofcities—communities
(NOTE: C 7.10 and C 7.11 will be renumbered ~ feper-by-postal-code-only—all-newspapersin  or-otherrecognized-placesfeceiving-25-or-more
C7.3and C7.4) the-same-city-must-agree-toreport-likewise—  copies—hut-may-be-listed-as-sub-headingsfor
(@) All publishers of newspapers shall  reperting—format-shall-be—by—towns—with-the located—within—the—town—(township)-that-each
furnish a complete analysis of distribution — ©ptier-efneliding-the-poestal-code-analysis: received-25-or-moere-copies-
either—by—towns—receiving—25-or—more—copies (3) All publishers shall have the {4)—Circulation-totals-for-each-county
: i j option of reporting distribution for each town  shall-be-shown-and-counties-shall-be-listed-in
by County and by  receiving 25 or more copies by the following  alphabetical—oerder—by—states——Average
US. ZIP Codes or—Canadian—Postal Codes  subdivisions: Projected-Paid-Circulationshall-be-shown-for
receiving 25 or more copies in numerical order, (@) Paid, Verified, Electronic each-county-nthe columnadiacentto-the-total
to be included as Paragraph 3 ef in Audit  Editions, Unique Editions, Total. ewemanen—ﬂgﬁe—tepeaeh—eeumy—the

Reports. Newspapers may also at their option
provide an analysis of towns receiving 25
copies or more per day in Audit Reports.

This data must be submitted to ABC within
30 days of the member's assigned audit period
end date. Failure to submit the data on time
may result in exclusion from the applicable
ABC FAS-FAX report.

Publishers may at their option also furnish
an analysis of distribution to be filed with
regular Publisher's Statements for release as a
Supplemental Report. The breakdown will be
subject to audit at the time of the regularly
scheduled audit. "Average Projected PRaid
Circulation" referred—to—in—sub-sections—{c}4)
and—@d}2) will not be included in the

Supplemental Report.
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(b) _Individually Paid, Business /
Traveler, Verified, Electronic Editions, Unique
Editions, Total.

(c) Home Delivery, Single

(b)__Circulation totals for each county shall
be shown and counties shall be listed in

Copy, Business / Traveler, Verified, Electronic

alphabetical _order by states. "Average

Editions, Unique Editions, Total.
(4)__All Single Copy circulation will be

Projected Circulation” shall be shown for each
county in the column adjacent to the total

reported by point-of-sale.
. (.b) Subseriptions ane/e copies
dist buteg'. by—dealers—or—agents ORI

Copyright © Audit Bureau of Circulations.

circulation figure for each county. The Bureau
will _compute the "Average  Projected
Circulation."

All rights reserved.
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pub_ Saed eutsel_e oi-Ca ad_a shall-havethe  CopyOthe ad_ ota Ga_aela. p_ub_s &5 compuled by d & Buread .
option—oi-reporling-distribution to eaﬁe tow Sna a"ef &-opiion oi-reporing distrbuton by : (3)—Publishers—snan-have ef optio
d . . . S ge; Copy Sales; Horme-Delivery a.el Moto orow gy subdivisions S; gle-Gopy Saes.ad
Othe asl_ etaﬁ Ca a_da_pu_bs_ ers—sna Router—oF—Hore—Delivery (easiers .eusl g GCarriers—Motor—Reuie; —or—Home —Delivery
v O
oy 9’ Sach—town—feceiving—25 e: ore ewspapers-that-slect-to-create-and-repo t_by CopySales .
copies; o b? he-tonow gsyubeluse s-S ge; arKet _seg: SRtS—may us’e e —orowing e ’ ewspapers—published
. T . Subd.u‘SGS ome-Delivery Market Segfent  oulside o Ganada, when-he-Rumber of copies
or—Home Delivery (easriers—nclud .g loto {spee 6 t,e each—oi—the a' agraph—L  io-be—tepo ted_ bet_wee 25-percent—and—50
Rouie)—and—Singie —Copy —Sales ose  calegories)-and Sigie Copy Sales: pereent-o bas.e prce e';aeeed.s 20-pereent o
ewspapers that elect-to-creale-and-fepo t.by Al-Singie Ge.py SHeLaton-w N d'd’H” aid-Girciatio Within-a-given Z
arket .seg: SRS —may us;e the Ee owing &po ted—by B;G Hof-sale—Dist bution-of the  Codea b; Saxout-or-tae eep; 8s-sold atfp ces
{spee ¢ t;g each—oi —the a. agraph—1  ABG-with-the “H, i .%99.9 or-by the publis € prices willbe-tequired for that ZIP-Code .
} : i f § i
(6). e-Bureau—will-add eeeu_pesl GoRtain—a-stalement-that thesepa ate.aud_t outs de.g Ganada-when-the-average-numbe
ousehold-figures-based-on-data-estab S .eg anaysisis-ava 3 " e, the-puiblishe S OrEopies s d. bet.wee 25—pereent—and—50
by-the Bureau of e Gle SHS &o Stafisties a_ay_sls 5-alse-optonal-based-on-the abe_ue pereent-o bas_e prce e;_see’eels 20-percent o
Ca afda ora GGHY esesiablished city zones  crterar—by .BBSE sode—area—lor—Canadia Sividuany-Paia-Cirsuationa-Dreakout-of-the
, . i gensp‘ape §—Stich-eporting wit-be byﬁ Forwaid  copiessold aft p.ees.betwe.e 25-perce E and
(A—A-total-of-the-distribution-in-each  Circulationshall-be-shewn-for-each-ZIP/Postal (6)2) The Bureau wil add
state—orprovince-shall-be-included-in-the-list ~ Code—in—the—column—adjacentto—the—gross  occupied household figures based on data
showing—distribution—in—towns—receiving—25  distribution-total-foreach-ZIP/Postal- Code-—The  established by the Bureau of the Census anefer
copies-or-more—lf-any-state-or province-does  “Average—Projected—Paid-Circulation”will-be  Statistics-Canada for all counties, established
not-havedistributionin—ciies—of 25-ormore  computed-bythe Bureaw: cityzones-and for all pestal-code ZIP_Codes
copies;there-shall-be-two-eptiens: {é)(c)  The list by-pestat-code ZIP Code  with 2,500 or more occupied households within
{a)—Shew-the—total-distribution  shall include the following: the—eity—zone—retail —trading—zone—andfor
in-each-such-state: (1) Circulation shall be shown for  newspaper—designated—market—or—Designated
{b)—Show-thedistribution—-in—=alt  each pestal-cede ZIP Code receiving 25 or  MarketArea.
such-states-in-one-totak-using-the-werds—Fotal  more copies. Towns included in each pestal H—\Where—by—town—analysis—is
allotherstates:™ ZIP_Code will be identified. When-an-analysis  includeddistribution-of the-audited-postal-code
© is of — ; y= e in A R ; g
the—Gity—Zone,—Retairading—Zo e.a' e Othe '(9 Outside—NewspaperDesignated  opiio the—pub s,e exercises—tae—ate
ewspaperDesig ated-Market—by o-S—2 i eet), wheR—a by —town—analysis—is—hot option—o distribuition, —the—Audit—Report By
Gedes_ soeiving—db gl Ore—copies e u_ded_ aRAYSIS By posta 6ade—io Gontain-a-statement that-the sep_aate. audited
. dontified. . elst.buts A-Oter-{o Qutsde. ewspape ananysis saua.a.be ® t.epubs.e ,
Goda-will-be sl_e tﬁe_el Hb. shefs—mayaise  Desig ated ’a.EQQ i . adﬁe t€) _aeldte te’t et dese_ be,d above
U%GGG%—M%—GHW O O } Sha”—be_s‘hewﬂ_a‘n’d_m } } mmmm } }
OplioR—o—eporing distribiiti o each—2 ojected a.el Chulation™sha Be-show o
Gf ede_ seaiving—26 9: oFe—copies by H e’ each-county G teeeﬁu adjace ttet.eteta
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{1)—TFhetotaldistribution—of —the  more—copies—by-the-following-subdivisions—1) (b) _Show the distribution in all
newspaper-shall-be-broken-down-asfellows: v ik, ieh : such states in one total, using the words "Total
{a)—States-and-Provinces fvery-Si : id . all other states."
{by—City Zone Canathan-publishersshal-have the option—of (e) In addition to the list described above,
{e}—Retail Trading-Zone reporting-distribution-by-tetal-only-foreach-ZIP each publisher may, at his option, prepare
{dy—Newspaper—Designated  Code—or—Canadian—PostalCode—beundary  separate lists from the information prepared for
Market receiving-25-or-more-copies;-orby-the-following ~ Paragraph 3 as follows:
{e)—U-SMetropolitan-Statistical ~ subdivisiens—Single—Copy—Sales—Heme (1) The total distribution of the
Area—{(MSA)-andiorConsolidated-Metropelitan  Delivery—and-Motor-Route—orHeomeDelivery  newspaper shall be broken down as follows:
Statistical—Area—{CMSA)—and/or—GCanadian  {carriers—including—MotorRoute)—and—Single (a)__Retail Trading Zone
Census-Metropolitan-Area{EMA{optisnal Copy-Sales—Fhese—newspapers—that-eleetto (b) U.S. Metropolitan Statistical
{f)—Counties create-and-reportby-marketsegments-may-use  Area (MSA) and/or Consolidated Metropolitan
{gy—Cities—TFowns——or  the—following—subdivisions—Home—Delivery,  Statistical Area (CMSA)
Communities Market—Segment—(specific —to—each—of—the (c) Cities, Towns
{hy—Townships—{optional——as  Paragraph—1—categories),—and—Single—Copy ~ Communities - A list for each state of all cities,
sub-divisiens-only) Sales: towns or communities receiving 25 or more
{}—Total-Distribution (d) The optional list by town shall include  copies arranged alphabetically without grouping
Occupied—household—and  the following: by counties. Each place listed shall be further
average—projected—paid—circulation—shall-be (1) Circulation shall be shown for identified as to the county in which it is located.
shewn-foreach-otthe-abeve-subtetals: each town, city or recognized community  Occupied household figures shall be shown for
2 —Alist{or—each—state—oftotal  receiving 25 or more copies, including, at  each place or city zone having 2,500 or more.
circulation—for—each—county—arranged—in  publisher's option, those places outside the (d) Townships (optional
alphabetical—order—and—showing—occupied  corporate city of publication, but within the  sub-divisions only)
heusehold—and—Average—Projected—Paid  established city zone. (e) Total Distribution
Ciretlationfiguresforeach-county Towns, cities, or recognized Occupied household and average
3y —A-listfor-each-state-of-all-cities;  communities receiving 25 or more copies but  projected circulation shall be shown for each of
towns—or—communities—receiving—25-ormore  with a population of less than 500 may, at the  the above subtotals.
copies—arranged—alphabetically—without ~ option of the publisher, have the distribution
groupingby-counties—Each-placelisted-shalt  reported in the "Balance in County" of the  C 11.1 Optional Analysis
befurtheridentified-as-to-the-county-in-whicht ~ county in which the copies are served or  (Effective October 1, 2010.)
is—located—Occupied-household-figures—shall  shown, by county, under the rural route for the
be-shown-{or-each-place-orcityzone-having  town from which mail is distributed. Newspapers wishing to provide an analysis
2;500-0r-more- (2) In_addition, circulation figures  of distribution, which does not qualify as paid or
{4 —U-S-Metropolitan-Statistical-Area  shall be shown as a total for the City Zone or  verified circulation may, do so on a format
{MSA}—andior—Consolidated—Metropolitan ~ Newspaper Designated Market and shall  approved by the ABC Board of Directors.
Statistical—Area—(CMSA)—andfer—Canadian include separate sub-totals for each county Elements—of—circulation—which—are—eligible—for
Census-Metropohitan-Area{EMA{optional;: wholly or partially within the city zone. such-an-analysis-includeOther Sales-and-Third
(5)}—A—separate——analysis—of (3) The Bureau will add occupied PartySales—{not—eligible—for—inclusion—in—paid
newspaper-cireulation-by-the City ZoneRetall  household figures based on data established  eirculation):—and—Nen-Paid—Distribution—The
Frading—Zone—andior-NewspaperDesignated by the Bureau of the Census for all counties,  analysis-may-be-of-any-or-al-of-these-circulation
Market-by-U.S—ZIP-Codes-or-CanadianPestal  established city zones and for all towns, cities  elements.
Code-beundariesreceiving—25-or-more-copies  or communities with 2,500 or more occupied H-this-optional-analysisis—not-made—these
in—numerical-ZIP—Code—or—Canadian—Pestal households. cireulation—elements—shall—be—reported—as
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(4) A total of the distribution in each
state_shall be included in the list showing
distribution in_towns receiving 25 copies or
more. If any state or province does not have
distribution in cities of 25 or more copies, there
shall be two options:

(a) __Show the total distribution in
each such state.

Copyright © Audit Bureau of Circulations.

With the exception of Third Party Sales,

these "Other Circulation Elements" shall be

limited to thirty percent of total (net) distribution

within a pestat-cede ZIP Code.

All rights reserved.
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of Circulations
- j ermay-bereported-on-traditional-Publishers number of such locations and the range of
(Effective October 1, 2010.) Statements—and—Audit—Reports—for—these  newspapers available at the locations. The
(NOTE: C 11.4 through C 11.6 will be  newspapers-not-electingto-make-any-optional  publisher must maintain documentation to
renumbered C 11.2 through C 11.4) analysis- indicate the number of newspapers placed at
{b}—The—publication—must—include—as—an  each location, and the time of day each location
" " analysis—of Third—PartySales—information IS serviced with newspapers.
individualsfor-which-therecipient-has-ordered  subseription/singlecopy-purchasesweremade:  C 415 11.3 List of Towns (and Pestatl ZIP
and—made—paymentforaspecificterm—and  Such-an—analysis—shall-be—ofaverage—Third  Codes) Receiving 25 or More Copies
frequency- Party—Sales—{or—the—perod—by—variable—priee  (Effective October 1, 2010.)
recipient-must-pay-—a-positive-ameunt—het-of {6)—Fo—qualifyas—ThirdParty-Sales—the Publishers opting to report other circulation
the—value—of —all—other —inducements—or  purehasermust-pay-a-pesitive-ameunt—ret-of  elements must provide separate analysis of

G113 Third-Party-Sales
(Effective October 1, 2010.)

form-approved-by-the-ABCBoard-of Directers;
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C 14 112 Non-Paid
Distribution

(Effective October 1, 2010.)

Analyzed

{d} Other non-paid may include copies
made available for pick-up in public locations. If
such are to be included, the explanatory
paragraph shall include a reference to the

Copyright © Audit Bureau of Circulations.

same for the issue analyzed for Paragraph 3 of
Audit Reports. Such analysis shall list "Other
Analyzed  Distribution," and  Non-Paid
Distribution in separate columns for each tewn

and—pestal-code ZIP Code. In addition, those

newspapers electing to provide the optional

analysis must also publish a pestal-cede ZIP
Code analysis within the body of the ABC Audit

Report.

C 416 11.4 National Newspaper Reporting
(Effective October 1, 2010.)

National newspapers will not be required to
provide an analysis by pestal-code ZIP Code if
the option to provide an analysis of distribution
which does not qualify as paid circulation is
invoked. in-addition—nationa-newspapers-shall
j } i O
does-hot-galy aceo d. Witk Relle-C-3-3-10-30
percent oktotartpet)-dhst bute. withi-tne-state

All rights reserved.
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of Circulations
. . Pre-Qualification-Procedures:
ohoy—regarding—Event slales ("." ere L ABC
POLICIES SHESE lewspaper-are- _|eet5 tied-to qualifying activity in-advance.

Policy Relating to NIE Copies Served to , —parki , the—commencement—of—any—event—as—to—the
College Students (Effective October 1, 2010.) specific—event—sale—programs—the —publisher
(Effective October 1, 2010.) ntends—to-include—in-—the—ensuing-Publishers

Copies provided to registered college Newspapers-offered-for-sale-in-combination | Anyevenl ot identiied-in-advance wil
students in a campus-setting in lieu of a  with-admissionfees-to-any-activities-of-a-secial be—mhgmle—ter—mehasmn—m—pald—eweuiauew
classroom-setting may be included—in—paid  or—communal—nature—Sales—bundied—with Volcation-fo-neluae:
GCopies classified as Educational Copies, a  provided-the parking-fee-is-the-only-admission b}—FEventadmission-price
sub-category of Verified Circulation, under the ~ fee—associated—with—the—event—In—these e—Newspaperselingprice
following conditions: situations—where—there—are—separate—parking d)—Example&e#neﬂﬂeaﬂe%@ns

a. Only copies provided to registered  fees-and-admissionfees;the-parking-facility-will &)—General—floor—plan*of-eventio
students will be eligible under this policy. j "ovent” j ihciude identification-of-admission-seling-polnts

&b. Al copies made available to  events: exception-to—+ € ot eate" pe e.el oF-ever ts”
registered college students must be placed in {eliminated parking-facilities) that-are—organized—on—a—last-minulebasis;
limited access areas where only registered Sporting-events sueh—as—spemng—playeﬁ—senes—(where—the
students are permitted, such as dormitories or Geneerts WMWM_HMW
resident halls, cafeterias restricted for use by Fairs betere—the—senes—begms)—er—ethe;—sm#ar
registered students, etc. or by ‘smart vending Gonsumer-and-trade-shows-{car-show;-boat SHuatiens: S
machines' operated by student identification. — shew-—ete:) . For—pre-quakiication—purpases;
Copies are to be available for individual Flea-markets Fepetitive-events,—Such-as-weekly-fle i & akets.,
pickup, and should not be delivered to WWMH@%M
individual rooms/mailboxes. Examples-of-activites that wilk Rot qualify-as  0eCU—within—a—statement —period {although

g:c. Only copies actually picked up by  events: %MG“&E'MWH%MM%
registered students may be claimed as paid Publie-parking M_W@M_MMW
verified circulation. Public—transportation—{commuter—trains; qualifiec.

ed. The publisher must maintain daily ; ; -ete: A )
records to show the number of copies placed Tollroads Qualiication-Standards: .
at each individual pickup location, the copies Events—must-be—of-a-specificduration,ho +—All-newspaper-transactions-must-take
actually picked up, and the number of copies  greater—than—24—hours,—and—must—require place-at-he event—no-advance-sales:
remaining at the end of the day. Such records  atterdee—passage—through—a—limited—access Z—Delivery-ol-the Rewspaperust-accur
are subject to field auditor verification. entrance(s)—For—events—onger—than—24-hour WW%W .

; descrintion_ofthe mast—make—dselesu#e—ei—me-eempenems-ef—the
program—te—inelude—the—name—of—the sae,.te ¢ Hae-referencet .at theRewspape
must-comply-with-the-following-guidelines:
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: . policy-the-eventwill be-"disqualified.”
Admissienprice———38975 3—Distbutio ¥y—observation found

; and-will-automaticallyresult-in-the-scheduling
+—A—ABC—rules—governing—paid .
. . e : . ef—aadlt—testrs—fe{—a—fu{we-evem—. '
Audit-Process: “disgaliy OFany tease rihe 3&3'6":&'8' St
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CANADIAN N EWSPAPERS

B 2.4 Time of Making Audits
C 24.1 Timing of Audit

AMENDED RULE

ABC's Board voted to modify Rules B 2.4
Time of Making Audits and C 24.1 Timing of
Audit to allow Canadian newspapers with
total average paid circulation between
50,000 and 75,000 to be audited every-
other-year provided certain conditions are
met. (Effective April 1, 2009.)

B 2.4 Time of Making Audits
See also C 4.1 and C 24.1 for newspapers.

(@) Publisher's Statements shall be subject
to audit once a year, except in such cases as
otherwise specified under the rules.

(b) On all audits covering a period longer
than a year the Audit Report shall show the
averages for the last 12 months of the period
and separate averages for the additional
period (except for daily newspapers with
average weekday paid circulation of 50,000
copies per issue or less audited every two
years, weekly newspapers audited for a 2-year
period and weekly newspapers under the
Group Audit Plan).

(c) Canadian daily newspapers with
average weekday paid circulation between
50,001 and 75,000 copies per issue may be
audited every two years subject to the
requirements of Rule C 24.1 in Canada.

C 24.1 Timing of Audit
(Effective April 1, 2009.)

(@) Al audits for newspapers in the same
city shall be for periods ending at the same
date. If an audit is made for a shorter period on
one of the newspapers in the city, the
averages for the shorter period shall be the
first of averages shown in Paragraphs 1 and 2
of reports issued for all newspapers in the city.

The regular audit of a daily newspaper
shall cover a 12-month period ending with a
calendar quarter. A daily newspaper with
average paid circulation of 50,000 copies per
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issue or less may request an audit covering a
2-year period ending with a calendar quarter.
Audit Reports and Publisher's Statements for
newspapers using the 2-year audit plan will be
issued on a simplified reporting form with
Paragraph 2 reporting on the basis of either
zones, "City of Publication" or Newspaper
Designated Market.

A daily newspaper with average
weekday paid circulation between 50,001 and
75,000 copies per issue may request an audit
covering a 2-year period ending with a
calendar quarter provided the following
conditions are met:

(1) Third party sales are less than
5% of paid circulation.

(2) The newspaper must participate
monthly in the Preprint Projection Center.

(3) The last released audit may not
have an adjustment that exceeds 2%.

(b) If, for any reason, the regular audit
has not been made until after three months
have elapsed since the end of the audit period,
the Bureau may include in its audit such
additional three months in order to give the
latest information. In cases where the audit
period ends with any date other than a regular
semi-annual period, the publisher shall file a
six-month Publisher's Statement covering the
months intervening between the end of said
statement period and the three months
following the close of the audit period.

(c) In cities near one another or in such
geographical relation that it is economical to
audit the publications therein for identical
periods, the audit periods in those cities shall
be made to coincide.

Copyright © Audit Bureau of Circulations.

CANADIAN N EWSPAPERS

C227
Days Omitted from Averages

AMENDED RULE

ABC's Board voted to modify Rule C 22.7
Days Omitted from Averages to allow
Canadian newspapers to eliminate the
reciprocity element. Same-city newspapers
in overlapping markets will no longer have
the option of eliminating a day solely because
another newspaper eliminated that day.
Newspapers are still allowed a maximum of
10 omitted days per 12-month period.
(Effective April 1, 2009.)

C 22.7 Days Omitted from Averages
(Effective April 1, 2009.)

(@ Newspapers may omit certain days
from the calculation of their average net paid
circulation when circulation on those days
differs from the previous corresponding day by
at least five percent.

Example: A newspaper wants to eliminate
Thursday, August 11. The net paid circulation
for that day was 100,000. The net paid
circulation for the previous corresponding day
(Thursday, Aug. 4) was 107,000. Because the
difference between the two-day's circulation
exceeds five percent (7,000/107,000 = 6.54%),
Aug. 11 is eligible for omission from ABC's
circulation averages.

(b) Requirements

(1) A maximum of 10 omitted days is
allowed within a 12-month audit
period.

{2—Optien-Days

All rights reserved.
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4)2)  When a publisher member
changes distribution, such as distributing a
Morning issue to Evening subscribers or
copies of an Evening issue to Morning
subscribers, the circulation for those days may
be included in paid circulation, provided the
publisher maintains records to substantiate
that those distributed copies qualify as paid
circulation.

The total paid circulation for
each such day and the average total paid
circulation, exclusive of those days during the
period covered by the reports, will be shown in
the Explanatory Paragraph.

(c) Bureau Reports

When there are days that are omitted
from the average reported, the circulation and
the reasons for omission will be reported
separately for each day in the Explanatory
Paragraph. The number of omitted days will
also be reported on the front page.
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CANADIAN N EWSPAPERS

C 21.2 Prices
C 22.14 Renewals
C 25.12 Insurance Policies
C 25.19 Installment Subscriptions
C 27.9 Market Segments

AMENDED RULE

ABC's Board voted unanimously to
eliminate and/or modify Rules C 21.2 Prices,
C22.14 Renewals, C25.12 Insurance
Policies, C 25.19 Installment Subscriptions,
and C 27.9 Market Segments, as they were
deemed not relevant to the Canadian
market. (Effective November 3, 2008.)

C 21.2 Prices

(Also see ABC Policy Regarding the Sale
of Carrier Delivery Circulation and Single
Copy Sales of Newspapers, Sale of
Subscriptions and Single Copy Sales of
Magazines and Farm Publications with Other
Services.)

(@) Basic prices: Types of service for
which a basic price shall be recognized and
reported in Bureau reports are:

(1) Single Copy Sales.

(@ One only basic price for
city zone.

(b) One only basic price for
retail trading zone.

() One only basic price for
"all other."

(2) Term subscriptions by mail.

(@ One only basic price for
each regularly established duration in the
city zone, one only basic price for each
established duration in the retail trading zone
and one only basic price for each
established duration in "all other."

(3) Home Delivered Circulation.

(@ One only basic price for
each regularly established duration in the
city zone, one only basic price for each

Copyright © Audit Bureau of Circulations.

established duration in the retail trading zone
and one only basic price for each established
duration in "all other."

{5)(4) Motor route subscriptions
outside the city zone in the retail trading zone
- one only basic price for each regularly
established duration.

Motor route subscriptions in "all
other" - one only basic price for each
regularly established duration.

)5 In case more than one
price (either single copy or subscription) is
regularly charged in any zone, the price
regularly charged for the majority of the
circulation for each type of service in that
zone shall be considered the basic price for
that type of service in that zone.

H(6)  Prices which have been in
regular use for certain areas in the retalil
trading zone or in "all other" and which have
been equal to the basic price for the zone
involved but which, upon an increase in the
basic price for that zone, have remained at
the old basic price shall be set up in the price
paragraph in Bureau Reports as "Lower Than
Basic Prices" and the total number of
subscriptions received as such "lower-than-
basic" prices stated.

All rights reserved.

900 N. Meacham Road e Schaumburg, IL 60173-4968 ¢ T:(847) 605-0909 e F: (847) 605-0483 e www.accessabc.com



6 BYLAWS & RULES

Audit Bureau
of Circulations

Edition BJ
No. 6

Amendments to Bylaws & Rules
adopted at October 2008 Board Meeting.

Underlined and strikethrough text

indicates the amendments to Bylaw or Rule.

{8)(7)  National newspapers may
establish up to three geographic based
pricing zones and establish basic prices by
delivery type and frequency for each of
these zones. Each pricing area may be
established by the newspaper itself,
provided the area is comprised of
continuous geographic units such as postal
code boundaries, census units, counties,
towns, etc. In addition, each pricing area
must abut one other pricing area.

Basic prices per area may
change at the publisher's discretion;
however, pricing areas may change only at
the beginning of an audit period, and only
after notification to the Bureau.

Publisher's ~ Statements  for
those national newspapers opting to
establish prices per this rule shall include a
description of each of the geographic pricing
units.

(b) Basic prices: Types of service for
each of which a basic price shall be
recognized in  Bureau reports for
newspapers  reporting  circulation  on
newspaper designated market basis instead
of zones are:

(1) Single Copy Sales.

(@ One only basic price for
county of publication.

(b) One only basic price for
remainder of newspaper designated market.

(c) One only basic price for
"all other."

(2) Term subscriptions by mail.

(@ One only basic price for
each regularly established duration in the
county of publication, one only basic price
for each established duration in the
remainder of newspaper designated market
and one only basic price for each
established duration in "all other."

(3) Home Delivered Circulation.

(@ One only basic price for
each regularly established duration in county
of publication of the city of publication, one
only basic price for each established
duration in the remainder of newspaper
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designated market and one only basic price
for each established duration in "all other."

{4—Market Segment Cireulation

same-duration-of-the-same-zone:

{5} (4) Motor route subscriptions
outside the county of publication in the
remainder of the newspaper designated
market - one only basic price for each
regularly established duration.

Motor route subscriptions in "all
other" - one only basic price for each
regularly established duration.

{6)(5) In case more than one
price (either single copy or subscription) is
regularly charged in any area, the price
regularly charged for the majority of the
circulation for each type of service in that
area shall be considered the basic price for
that type of service in that area.

A (6) Prices that have been in
regular use for certain areas in the
remainder of newspaper designated market
or in "all other" and which have been equal
to the basic price for the area involved but
which, upon an increase in the basic price
for that area, have remained at the old basic
price shall be reported in the price paragraph
in Bureau Reports at "Prices Lower Than
Basic" and the total number of subscriptions
received at such "lower than basic" prices
stated.

Copyright © Audit Bureau of Circulations.

(¢) In all rules where the price
or subscription price is referred to, the phrase

means the basic price.
(d) Newspapers

product’s basic prices.

All rights reserved.
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offering
electronic editions may establish a separate
basic price structure for Single Copy Sales
and Home Delivered by reporting zone for the
electronic edition or default to the print
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