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FORCED SINGLE-COPY COMBINATION SALE PRE-NOTIFICATION/INFORMATION REQUIRED 

At the July 2007 meeting, the ABC board made rule modifications effective with Jan 1, 2008, issues as they relate to the qualification and reporting of forced single-copy combination sales.   

See post board action notice for details of new qualification and reporting requirements. In addition, rules regarding combination sales can be found at Rule F 8.4 Subscription/Single-Copy Sales in Combination. 
Pre-notification and follow up results are required to be provided by any publisher wishing to conduct a forced single-copy combination sale of two consumer magazines under the updated rule requirements.  Failure to provide pre-notification through completion of the below form and follow up will result in circulation obtained through the program to not be eligible for inclusion as paid on ABC reports. 

Initial notification must arrive at ABC prior to the on-sale date of any forced combination single-copy program and should be sent directly to your ABC Publisher Relations manager. 

1.  General Request and Publication Information
	Identification of the two consumer magazines involved in the forced single-copy combination sale program
	


2.   Combination Sale On-Sale Specific Information

	Requirement Qualification
	Information Being Requested

	A.  Identification of issue(s) cover dates being sold in forced single-copy combination sale
	

	B.  Identification of individual cover basic prices of each publication involved in the forced single-copy combination sale.  
	

	C.  Identification of the selling price(s) of the forced single-copy combination sale.   Rules require the forced combination to be sold at a minimum of 100 % of the basic single-copy price of the highest priced publication and 25% of the basic single-copy price for the other magazine. 


	

	D.  Quantity of single-copy draw being made available for purchase in combination and as a single magazine purchase.   Rules require that no more than 50% of the total single-copy draw of the magazine with the smaller draw be offered in combination for an issue. 
	


2. Information required to be provided to ABC subsequent to issue going off-sale

Publisher’s wishing to include sales resulting from a forced single-copy combination sale program as paid on ABC reports are required to provide information reflecting the results of the combination sale program and data related to normal sales of the magazine. As part of the ABC board adoption of this rule at their July 2007 meeting, it has been noted that the board at their November 2008 meeting will make review of these results.

	Description of Information To Be Provided
	Publisher Identification of How/When Information will be made Available

	A.  Sample of Combination Sale Package offered to Consumer 
	

	B.  Detail of Single-Copy Draw and Sales for those sales resulting through the combination sales.  This should include detailed records reflecting the draw, return and sales for all issues sold in combination.  If combination sale is sold at various prices, information provided should be supplied for each combination price offered.
	

	C. Detail of Single-Copy Draw and Sales for those sales resulting through sale of magazines sold individually.    This should include detailed records reflecting the draw, return and sales for all issues sold individually, not in combination.

	

	D. Information identifying the on-sale/off- sale date of the combination package as well as the on-sale/off-sale date of the issues not sold in combination.
	


3.  Provider of Information Noted Above
Provide contact information of individual responsible for providing the above information to ABC Publisher Relations Manager upon the issue being off sale and information being made available. 

	Name of Individual
	

	Title of Individual
	

	Address
	

	Telephone Number 
	

	E-mail Address
	


Updated August 7, 2007










