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Presented by:
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In this tutorial,ABC’s Anthony Arena reviews the consumer magazine Publisher’s Statement (pink sheet).This is a para-
graph-by-paragraph analysis with a table of contents for easy viewing.

An excellent companion to this tutorial is “How to Use an ABC Consumer Magazine Publisher’s Statement.”We have
included the guide in its entirety in this PDF.
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RReellaatteedd  LLiinnkkss::

Prototype Publisher’s Statements: www.accessabc.com/resources/protos.htm

Verified Circulation Guide: www.accessabc.com/pdfs/c_verifiedcircguide.pdf

A Primer on Verified Circulation: www.accessabc.com/press/perry06.pdf

Paragraph 6A and 6B reporting categories: www.accessabc.com/resources/c_par6a6b.htm

Contact ABC: www.accessabc.com/contactabc.htm
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Paragraph 2
Suggested Retail Prices
This paragraph reports the
publication’s suggested one-year
subscription and single-copy
cover price for the six-month
Publisher’s Statement reporting
period.

Average Price
Paragraph 2 also reports the average net subscription price for the
12 months prior to the start of the Publisher’s Statement period.
For example, a Publisher’s Statement for a June 2006 reporting
period will report average price for the 12-month period ending
December 2005.

The reporting of net average subscription price is mandatory for
paid subscriptions on a per-copy and annualized basis.

Annualized data is obtained by multiplying the average per copy
price by the number of issues in the period covered by the average
price reporting.

Net price reporting excludes:
• premium values
• subscriptions canceled for non-payment
• transfers
• copies sold as public place/sponsored copies
• non-deductible clubs or partnerships
• any foreign subscriptions

Gross average price reporting is optional. If a publication chooses to
report gross average subscription price, the sources of business that are
excluded from net average price calculations are also excluded from gross
average subscription price except for the following:
• premium values
• subscriptions canceled for non-payment

These two elements are included in average gross subscription
price calculations.

= Net per copy

= Gross per copy

For paid subscriptions only:
What is net versus gross?

Net Average Price: Gross individual
subscriptions and dollars minus the values
of premium inducements and credit
cancellations.

Total net individual dollars
Total net individual copies

Gross Average Price: Gross individual
subscriptions and dollars.

Total gross individual dollars
Total gross individual copies

Essentially, gross includes premium and
credit cancel values and net excludes
premium and credit cancel values.

Paragraph 3
Paid, Verified &
Analyzed Non-Paid
Circulation By Issue

The average of the issues shown
in paragraph 3 (except for special
issues) will always equal the total average paid, verified and analyzed non-
paid circulation shown in paragraph 1. Special issues will be listed in this
paragraph, however they will not be included in the average of paragraph 1.

[previously reported in paragraph 4A]

The new format for paragraph 2 is

the result of merging all price data

from earlier paragraphs 2A and 2B.

The reporting of subscriptions sold

at less than 35 percent of average

price was also eliminated.
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Paragraph 4
Average Circulation by Regional,
Metro & Demographic Editions

Any edition of a national publication that is regularly sold as a
separate advertising vehicle is listed individually in paragraph 4.
This includes regional, metro and demographic editions offered
for separate advertising sales according to the publication’s rate
card. If the publication reports a rate base for any edition, it
must be reported in this paragraph.

[previously reported in paragraph 5]

Paragraph 5
Trend Analysis

This paragraph is compiled by ABC and represents a five-year trend analysis for the
circulation categories reported in paragraph 1 as well as average annualized subscription
prices. Regardless of the audit period, a January through December average is reported.
A percent of change will be shown for a year over year basis for total circulation.
If a rate base was reported, then this element as well as the average price (annualized)
for each year will also be disclosed.

[previously reported in paragraph 10]

It is important to remember that

some of these editions may overlap,

be non-inclusive or have fewer issues

than the frequency of the national

edition. Their sum does not necessar-

ily add up to the full national average

listed in Paragraph 1.
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If verified circulation is reported in paragraph 1, a publisher must
report it in paragraphs 6A and 6B.
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Paragraph 6
Supplemental Analysis
of Average Paid, Verified
& Analyzed Non-Paid
Circulation

This paragraph provides a detailed
analysis of circulation by category
reported in paragraph 1 of the
Publisher’s Statement. All reporting
is from copy one.

If an asterisk appears next to the
category, then the sales for that
category were included in the
paragraph 2 average price calculation.
This is annotated at the bottom of
the paragraph.

Terms and definitions of these
categories can be found on pages
10 and 11.

Paragraph 6B
Additional Analysis of
Verified Individual Use

Verified individual circulation
represents copies delivered to
individual readers who would likely have a strong affinity for the editorial content
of the publication. Examples of this type of circulation may be names obtained
from lists, individually requested, etc.

The breakout reports the top five sources used to acquire consumer names.
Remaining circulation is reported under “other.” A standardized listing of sources
is maintained on the ABC Web site under the consumer magazine subsection.

Paragraph 6A
Additional Analysis of
Verified Public Place

This paragraph provides further
analysis of verified public place
circulation for the period covered by the statement. The breakout reports the top
five distribution locations from a standardized list of sources maintained on the
ABC Web site under the consumer magazine subsection. The remaining circulation
is reported under “other.”
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Paragraph 7
Geographic Data for the Month, Year issue

This paragraph reports circulation by geographic area for a single issue in the Publisher’s
Statement reporting period (also referred to as the “analyzed issue”). It identifies circulation for the
48 conterminous states in alphabetical order, then Alaska, Hawaii and U.S. Possessions. Data is
also provided for Canada, international and military subscriptions, if any were served.

At least once in each 12-month period, publishers must report actual counted figures in
each of these categories by state and province. The next selected issue can be based on either
a proration of that counted issue or on another analysis.

Analysis by ABCD County Size (for one issue)
These groups represent county size ranging from the largest to the smallest, using U.S. Census
data and defined by A.C. Nielsen Company for the conterminous 48 states. This analysis is
required for U.S. magazines with circulation over 500,000 and for Canadian magazines with
circulation
over 100,000.

U.S. Criteria
A. All counties located within the 25 largest metropolitan areas
B. All counties not included under A. that have a population of more than 150,000
C. All counties not included under A. or B. that have a population of more than 35,000
D. All remaining counties

Canadian Criteria
A. All counties, in whole or in part, within the boundaries of Census Metropolitan Areas (CMAs)
B. All counties not included under A. that have a population of more than 25,000
C. All counties, in whole or in part, that have a population of more than 25,000 and other

counties containing a population of 10,000 or more
D. All remaining counties
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Renewal refers to a subscription that has been renewed prior to, at
or within a period after expiration, permitted under ABC rules.

Returnable refers to copies of publications sold to distributors
under agreement to take back unsold issues.
• Fully returnable means that all copies sold to any and all

distributors may be returned if unsold.
• Limited returnable is used in two senses:

1) when a part of the distribution is sold on a returnable
basis and part on a nonreturnable basis.

2) when distributors are allowed the return privilege but
only of a certain percentage of the quantity purchased.

Returns are copies left unsold by dealers or other retail outlets.

Short-term subscriptions are those that are secured for less than a
year.

Single-copy sales are copies of a magazine sold at newsstands,
racks in grocery stores, etc. as opposed to a subscription.

Split-run is the insertion or substitution of different advertising
content for a portion of the distribution of an edition or of an issue
for either a newspaper or periodical.

Subscription-selling agency may be an individual, firm
or corporation that obtains subscriptions for two or more
publications.

Suggested retail price is the price at which a publication can be
purchased by anyone, without limitation, for a definite duration.
This is in contrast to a special price for a limited period or to a
limited class or under limited conditions.

Total paid is a sum of all classes of a publication’s distribution for
which the ultimate purchasers have paid in accordance with ABC
rules.

Trial subscriptions are the result from test offers.

Unpaid copies are those distributed either entirely free or at a
price inadequate to qualify as paid in accordance with ABC rules.

Verified circulation are subscription copies designated by publish-
ers for readership in public places or intended for individual use by
recipients who are likely to have a strong affinity for the content of
the magazine.

Wholesalers are distributors of newspapers or periodicals to
retailers.

Loyalty/Award programs promote brand loyalty and increase sales
volume of discretionary goods and services. There are qualification
standards for reporting magazine sales as paid circulation when the
“currency” used for remittance is loyalty or award points.

Market coverage refers to magazine copies that are individually
addressed or delivered where consecutive issuance is not measured.

Net press run refers to the total copies printed suitable for
distribution.

Newsdealer is a merchant with a fixed place of doing business who
buys newspapers or periodicals to sell again at retail.

Non-deductible from dues refers to subscriptions to an
association’s or club’s publication in which the subscription price is
automatically included as part of dues – regardless of whether or
not the member wishes to receive the publication.

Non-paid bulk refers to copies delivered to designated locations
for redistribution to recipients unknown to the publisher.

Non-returnable is a term used for dealers or other distributors
who purchase copies of the publication with the understanding
that they must pay for all copies purchased whether they sell them
or not. These copies are not subject to credit on being returned.

Paid subscription is a subscription paid in accordance with ABC
rules defining a paid subscriber.

Partnership subscriptions are those that are served to individuals
that are tied to a partnership agreement (e.g., subscription to a
magazine partnered with the purchase of season tickets to a
sporting or cultural event). These may be deductible or non-
deductible. Refer to page 10.

Post-expiration copies (formerly known as “arrears”) are copies
sent to subscribers up to three months after expiration of the
subscription term that are served consecutively.

Premium is anything, except periodicals, offered to a potential or
renewing subscriber, either free or at a price, to induce a subscrip-
tion order.

Publisher’s Interim Statement may be issued at the publisher’s
option. These are often used to report significant changes in
circulation. [Subject to audit]

Publisher’s Statements are circulation claims made by the
publisher and reported by ABC. [Subject to audit]

Audit Bureau of Circulations
www.acccessabc.com
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Key Highlights
• ABC Rapid Report is a new, optional tool that allows consumer magazine

publishers to report their top-line circulation figures within weeks of the on-sale
or distribution date.

• There is no charge for ABC-member publishers to participate in the program.

• ABC members will have free access to the data through their e-Data login.

• At the end of the six-month reporting period, the ABC Rapid Report
program will automatically calculate a six-month average for each line item.
These averages will be compared to the Publisher’s Statement average from
that same period.

• The reporting publication’s Audit Report will include a reconciliation of any
differences between the ABC Rapid Report submissions versus the final
audited numbers.

• ABC Rapid Report will include the following data and calculations as applicable:
• Subscriptions, paid and verified
• Total paid and verified subscriptions
• Single-copy sales
• Total paid and verified circulation
• Paid and verified rate base
• Average analyzed non-paid circulation
• Total paid, verified and analyzed non-paid circulation
• Amount and percent above or below rate base

ABC Rapid Report
More Frequent
Circulation Estimates

A complete history of
changes can be viewed.
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The Electronic Advantage
ABC’s e-Data Department is unique in the industry. ABC mem-
bers are provided electronic access to circulation data on more than
1,000 periodicals. Analysis and data-mining tools feature built-in
standard reports and include 10 years of historical circulation data.
In addition, special requests can be converted into customized
reports.

Web-Based Analysis Tools
A suite of online products provides a wealth of targeted circulation
and research study data. These easy-to-use resource tools provide
timesaving features and functionality, including:

• Vital historical data • A full range of search options
• Sophisticated mapping • Customized graphing
• Multiple query capabilities • Standard market area data

ePeriodicals [Publisher’s Statement data.]
Available as a full product or in separate modules for all consumer
magazines or business publications, Canadian/International
consumer magazines and all U.S./Canadian farm publications.
eSubscriber Profile is available solely as a component and provides
verified subscriber profile studies.

eMagTrends [Publisher’s Statement data.]
This online report provides objective information on a large
number of ABC-audited consumer magazines. A five-year tabula-
tion of paid, verified and non-paid total circulation and rate base
data for U.S. and Canadian periodicals is published annually.
Tracks single-copy sales and subscriptions, prices, premiums, post-
expiration copies and advertising page rates. Offers a built-in
online historical archive.

eMagMarket [Publisher’s Statement data.]
A quick reference to current circulation aligned to standard market
areas (DMA or MSA) for publications that analyze their net paid
and verified circulation by county and release this information in a
Supplemental Data Report.  Available as a full set or separately by
market or by publication for either DMA or MSA.

Reference CD-ROMs
Statement Library
Compilation of annual Publisher’s Statements for all ABC periodi-
cal members in PDF format. Released semiannually. Available in
various modules as a single order or annual subscription.

GEO/CIRC Periodicals [Publisher’s Statement data.]
Spreadsheet formats available as a full product, separate modules
include:
• Mag-Circ Set or individually

• Geo – geographic data, including total circulation,
subscriptions and single-copy sales by state across U.S.
regions, Canadian and International

• I-Comp  – total paid circulation and rate base by issue
• Subs – total new and renewal subscriptions broken outby

time intervals
• Trends – five years of circulation trends from paragraph 1
• DMA or MSA – county circulation detail aligned to

market areas for all ABC-audited magazines that report
paid county circulation via a Supplemental Data Report.

eCirc
Users have the ability to sort and search top-line circulation data
online from FAS-FAX by publisher title, U.S. SRDS or Canadian
CARD classifications.

eStatements
Accessible by password, this online service contains thousands of
Publisher’s Statements and Audit Reports in PDF format, both
current and historical and is constantly updated as new reports are
released.

eFAS-FAX
These online reports provide the latest
top-line circulation summary data from Publisher’s Statements.
Five separate reports are issued twice a year by constituency with
supplements being released approximately two weeks later.

Canadian Circulation
of U.S. Magazines
This annual report contains circulation data by province and
percent coverage of total circulation for all U.S. magazines that
break out their Canadian circulation.

○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○
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Audit Bureau of Circulations

www.accessabc.com

Headquarters Office
900 N. Meacham Road
Schaumburg, IL 60173-4968
T: 847.605.0909
F: 847.605.0483

New York Office
122 East 42nd Street, Suite 807
New York, NY 10168-0899
T: 212.867.8992
F: 212.867.8947

Canadian Office
151 Bloor Street West, Suite 850
Toronto, ON M5S 1S4
T: 416.962.5840
F: 416.962.5844


