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How to Read an ABC Consumer
Magazine Publisher’s Statement

Presented by:
Anthony Arena
Manager, Marketing and Sales

In this tutorial, ABC’s Anthony Arena reviews the consumer magazine Publisher’s Statement (pink sheet).This is a para-
graph-by-paragraph analysis with a table of contents for easy viewing.

An excellent companion to this tutorial is “How to Use an ABC Consumer Magazine Publisher’s Statement.” We have
included the guide in its entirety in this PDE

Related Links:

Prototype Publisher’s Statements: www.accessabc.com/resources/protos.htm

Verified Circulation Guide: www.accessabc.com/pdfs/c_verifiedcircguide.pdf

A Primer on Verified Circulation: www.accessabc.com/press/perry06.pdf

Paragraph 6A and 6B reporting categories: www.accessabc.com/resources/c_par6adb.htm

Contact ABC: www.accessabc.com/contactabc.htm
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Paragraph 2

. . 2. PRICES
Suggested Retail Prices Suggested Average Price (2)
. Retail Prices (1) Net Gross {Optional)
ThlS. par.agr)aph reports the Average Single Copy S
publication’s suggested one-year Subscription $24.95
F H Average Subscription Price Annualized
subscrlptlon and Slngle—copy (10 issue frequency) $1580  $21.00
cover price for the six-month Average Subscription Price per Copy $1.58 $2.10
H ’, H (1) For the Statement period
Pul?hSher s Statement reporting (2) Represents subscriptions for the 12 months ended December 31, 2005.
period.

Average Price

Paragraph 2 also reports the average net subscription price for the
12 months prior to the start of the Publisher’s Statement period.
For example, a Publisher’s Statement for a June 2006 reporting

period will report average price for the 12-month period ending
December 2005.

The reporting of net average subscription price is mandatory for
paid subscriptions on a per-copy and annualized basis.

Annualized data is obtained by multiplying the average per copy
price by the number of issues in the period covered by the average
price reporting.

Net price reporting excludes:

* premium values

* subscriptions canceled for non-payment

* transfers

* copies sold as public place/sponsored copies
* non-deductible clubs or partnerships

* any foreign subscriptions

Gross average price reporting is optional. If a publication chooses to
report gross average subscription price, the sources of business that are
excluded from net average price calculations are also excluded from gross
average subscription price except for the following:

* premium values

* subscriptions canceled for non-payment

These two elements are included in average gross subscription
price calculations.

The new format for paragraph 2 is
the result of merging all price data
from earlier paragraphs 2A and 2B.

The reporting of subscriptions sold

at less than 35 percent of average
price was also eliminated.

For paid subscriptions only:
What is net versus gross?

Net Average Price: Gross individual
subscriptions and dollars minus the values
of premium inducements and credit
cancellations.

Total net individual dollars = Net per copy

Total net individual copies

Gross Average Price: Gross individual
subscriptions and dollars.

Total gross individual dollars = Gross per copy

Total gross individual copies

Essentially, gross includes premium and
credit cancel values and net excludes
premium and credit cancel values.

Paragraph 3
Pald , VeI’IfIEd & 3. PAID, VERIFIED & ANALYZED NON-PAID CIRCULATION BY ISSUE
. Total Paid & Total Paid & Total Paid, Verified,
- Paid Verified Verified Single Copy Verified Analyzed & Analyzed
Analyzed N on Pal d Issue iptions  Subscriptions  Subscripti Sales Circulation Non-Paid Non-Paid
Circulation By Issue Jan, 702,381 57,000 750,381 46,208 805,600 70,074 475,683
Feb. 701,848 57,000 758,848 46,601 805,449 67.783 873,232
Mar, 699,100 57,000 756,100 4843 804,536 71499 876,035
. Apr. 696,899 57,000 753,899 51,602 805,501 72,498 877,999
The average of the issues shown Mayune 700818 57,000 757818 47,073 805,091 71525 876,616

in paragraph 3 (except for special
issues) will always equal the total average paid, verified and analyzed non-
paid circulation shown in paragraph 1. Special issues will be listed in this
paragraph, however they will not be included in the average of paragraph 1.

[previously reported in paragraph 4A]
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4. AVERAGE CIRCULATION BY REGIONAL, METRO & DEMOGRAPHIC EDITIONS
Total Paid,
Total Total Verified, &
Paid & Analyzed  Total Paid,  Analyzed
Number Total Paid & Total Paid & Verified Non-Paid  Verified, &  Non-Paid
of Paid Verified Verified  Single Copy  Verified Rate Analyzed Rate Analyzed Rate
Edition Issues  Subscriptions Subscriptions Subscriptions ~ Sales Circulation Base Non-Paid Base Non-Paid Base
South 5 130,200 130,200 130,200 130,200
Northeast 5 170,100 170,100 170,100 1,000 171,100
N J

Paragraph 4
Average Circulation by Regional,
Metro & Demographic Editions

It is important to remember that
Any edition of a national publication that is regularly sold as a some of these editions may overlap,
separate advertising vehicle is listed individually in paragraph 4. be non-inclusive or have fewer issues
This includes regional, metro and demographic editions offered
for separate advertising sales according to the publication’s rate
card. If the publication reports a rate base for any edition, it
must be reported in this paragraph.

than the frequency of the national
edition. Their sum does not necessar-

ily add up to the full national average

listed in Paragraph 1.

[previously reported in paragraph 5]

5. TREND ANALYSIS
2001 % 2002 % 2003 % 2004 % 2005 %
Subscriptions:
Paid 750211 873 766,025  87.3 766,312 868 760,106  86.2 757212 864
Verified
Total Average Paid & Verified Subscriptions 750,211  87.3 755,025  87.3 755,312 86.8 750,105  86.2 757,212 864
Single Copy Sales 40,101 47 40,210 46 45,311 52 50,101 58 48,211 55
Total Paid & Verified Circulation 790312 920 795235 919 800,623  92.0 800,206 92,0 805423 H.9
Total Analyzed Non-Paid 69,000 8.0 39,500 8.1 69,250 8.0 70,000 8.0 70,500 8.1
Total Paid, Verified & Analyzed Non-Paid 859,312 100.0 864,735 100.0 869,873  100.0 870,206 100.0 875,923 100.0
Year Over Year Percent of Change 05 06 06 0.0 0.7
Rate Base 780,000 780,000 800,000 800,000 800,000
Avg. Annualized Subscripticn Price $15.90 $15.40 $15.75 $15.23 $15.80
A J

Paragraph 5
Trend Analysis

This paragraph is compiled by ABC and represents a five-year trend analysis for the
circulation categories reported in paragraph 1 as well as average annualized subscription

prices. Regardless of the audit period, a January through December average is reported. W W W .
A percent of change will be shown for a year over year basis for total circulation. e e e .
If a rate base was reported, then this element as well as the average price (annualized) EEEE R E

for each year will also be disclosed. =

[previously reported in paragraph 10]

-
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Paragraph 6
Supplemental Analysis
of Average Paid, Verified
& Analyzed Non-Paid
Circulation

This paragraph provides a detailed
analysis of circulation by category
reported in paragraph 1 of the
Publisher’s Statement. All reporting
is from copy one.

If an asterisk appears next to the
category, then the sales for that
category were included in the
paragraph 2 average price calculation.
This is annotated at the bottom of
the paragraph.

Terms and definitions of these
categories can be found on pages
10 and 11.

Paragraph 6A
Additional Analysis of
Verified Public Place

This paragraph provides further
analysis of verified public place

6. SUPPLEMENTAL ANALYSIS OF AVERAGE PAID, VERIFIED & ANALYZED NON-PAID

CIRCULATION
The following averages, as reported below, are included in Par. 1 and annotated here per applicable rules. See Par. 9 for full explanation
Average for % of
Period Circulation
PAID SUBSCRIPTIONS
Individual Subscriptions™ 592,492 674
Combination Subscriptions™ 1,200 a1
Association:
Deductible” 2,001 02
Non-Deductible* 1,003 (3]
Club/Membership:
Deductible™ 10,114 12
Nen-Deductible 901 a1
Deferred” 1,200 a1
Group®
Loyalty/Award Point™ 2,003 02
Partnership:
Deductible” 35.211 41
Non-Deductible 15,099 18
School”
Sponsored Sales 38,985 48
Subscriptions for Military Personnel -
TOTAL PAID SUBSCRIPTIONS 700,209 799
VERIFIED SUBSCRIPTIONS
Public Place {See Par. 64) 50,000 57
Individual Use {See Par. 68) 7,000 0.8
TOTAL VERIFIED SUBSCRIPTIONS _ 57000 @ &5
TOTAL PAID & VERIFIED SUBSCRIPTIONS 757,209 86.4
SINGLE COPY SALES
Single Issue Sales 43,308 50
Combination Sales 1,201 01
Partnership:
Deductible 101 a1
Non-Deductible 902 o1
Sponsored Sales 1,608 0.2
TOTAL SINGLE COPY SALES 48,028 55
TOTAL PAID & VERIFIED CIRCULATION 805,237 919
ANALYZED NON-PAID
List Source 10,000 10
Market Coverage 10,954 11
Delivered with Host Products 46,722 55
Non-Paid Bulk 3,000 05
TOTAL ANALYZED NON-PAID 70,678 8.1
TOTAL PAID, VERIFIED & ANALYZED NON-PAID 875,913 100.0

*Included in Average Price calculation.

If verified circulation is reported in paragraph 1, a publisher must
report it in paragraphs 6A and 6B.

6A. ADDITIONAL ANALYSIS OF VERIFIED PUBLIC PLACE

The following represents the average public place copies made available during the statement period to the following public areas:

Doctor Education/ Personal Specialty Total
Healthcare  Learning Care Retail Public Place
Verified Subscription: Providers Facilities Hotels Salons Locations Other Copies
Public Place 10,000 10,000 10,000 10,000 10,000 50,000

circulation for the period covered by the statement. The breakout reports the top
five distribution locations from a standardized list of sources maintained on the

ABC Web site under the consumer magazine subsection. The remaining circulation

is reported under “other.”

Paragraph 6B
Additional Analysis of
Verified Individual Use

Verified individual circulation
represents copies delivered to

6B. ADDITIONAL ANALYSIS OF VERIFIED INDIVIDUAL USE

The following represents the average individual use copies made available during the statement period to the following individuals:

Show Licenses  Season Ticket ~ Charitable Individually Total Individual
Verified Subscription: Attendees Holders Holders Donors Requested Other Use Copies
Individual Use 3,000 2,000 1,000 500 500 = 7,000

individual readers who would likely have a strong affinity for the editorial content
of the publication. Examples of this type of circulation may be names obtained

from lists, individually requested, etc.

The breakout reports the top five sources used to acquire consumer names.
Remaining circulation is reported under “other.” A standardized listing of sources
is maintained on the ABC Web site under the consumer magazine subsection.
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7. GEOGRAPHIC DATA for the April, 2006 issue
Total circulation of this issue was 0.0% greater/less than the total average paid & verified circulation.
Total circulation of this issue was 0.0% greater/less than the total average analyzed non-paid circulation.
TOTALPAID TOTALPAID| TOTALPAID TOTAL PAID
PAID VERIFIED &VERIFIED SINGLE & VERIFIED) TOTAL PAID VERIFIED & VERIFIED SINGLE & VERIFIED TOTAL
SUBSCRIP- SUBSCRIP- SUBSCRIP-  COPY  CIRCULA- |ANALYZED | CIRCULA- 'SUBSCRIP- SUBSCRIP- SUBSCRIP-  COPY  CIRCULA- ANALYZED | CIRCULA-
STATE TIONS TIONS TIONS ALES TION NON-PAID | TION STATE TIONS TIONS TIONS SALES TION NON-PAID |  TION
Alabama 10,047 10047 380 10427 10427  Ohio 29,478 20478 1847 31325 5000 36325
Arizona 11,283 1,283 860 12,143 12,143  Oklahoma 7,949 7949 221 8170 8,170
Arkansas 5,367 5,367 239 5,601 5606 Oregon 10,103 10,103 1,118 11,221 1,221
California 90,186 7,000 97,186 7,515 104,701 30,676 135377 Pennsylvania 33,185 33,185 1346 34531 10000 44531
Colorado 11,828 1828 706 12,534 12,534  Rhode Isiand 3,220 3220 207 3427 3,427
Connecticut 11,984 11984 779 12,763 12763 South Carolina 8,739 8739 3% 9,075 9,075
Delaware 328 2328 149 2477 2477 South Dakota 1,923 1,92 57 1980 1,980
District of Columbia 1541 1,541 152 1,693 1693  Tennessee 12,967 12967 425 13392 13,392
Florida 393 34393 2531 36924 36924 Texas 45556 4555 2949 48505 48,505
Georgia 18,159 18159 1,105 19,264 19264  Utah 5265 5265 224 5489 5,489
Idaho 2,920 2,920 7 2,990 2990  Vermont 1,967 1,967 157 2,124 2,124
llinois 35,780 35780 2211 37,991 37,991  Virginia 19,372 19372 1080 20452 20452
Indiana 15,090 1500 850 15940 15940  Washington 18,048 18048 1295 19,343 19,343
lowa 7,584 7584 308 7,892 7892 West Virginia 3,785 3785 129 3914 3914
Kansas 7,762 7782 4 8,206 8206  Wisconsin 15,781 15,781 588 16,369 16,369
Kentucky 8,313 8313 419 8732 8,732  Wyoming 1214 1214 47 1261 1,261
Louisiana 10,185 10,185 406 10,591 10,591  TOTAL 48 CONTERMI-
Maine 3912 3912 321 4283 4233
Maryind e ol B 1yaly  NOUSSTATES 677448 57,000 734448 43992 77840 70676 84916
Massachusetts 18,835 18835 1621 20456 20456  Alaska 2,580 2580 261 2,841 2,841
Michigan 27,537 27537 1808 29345 29345  Hawaii 4,686 4686 204 4,980 4,980
minnesota 14,728 14728 791 15519 15519 TOTAL ALASKA
ssissippi 5424 5424 143 5657 5,657 & HAWAII 7,266 7,266 555 7,821 70676 856,937
Missouri 13,995 13995 675 14,670 14870 U8, Unclassified
Montana 2342 2,342 91 2433 2,433
Nebraska 4715 4,715 188 4903 4903  TOTAL UNITED
Nevada 4,280 4,280 355 4,635 4635 STATES 684,714 57,000 741,714 44,547 786,261 786,261
New Hampshire 4,180 4,180 424 4,604 4,604  Poss. & Other Areas 1,250 1,250 4 1254 1,254
mew #Ae’s?y zi.gg; ziggg 1:3; 2}332 zzggg US.&POSS. etc. 685,964 57,000 742068 44551 787,515 70676 858,191
lew Mexico g g g g
New York 5198 50000 55198 2808 58006 25000 83006 Loreda ! e Wy Gy e g
Norih Carolina 20,179 20179 990 21,169 1169 G ncassified
Norih Dakota 2,027 2,027 69 2096 209 pitary o Gvilan
Personnel Overseas 847 847 847 847
GRAND TOTAL 696,809 57,000 753899 51602 805501 72498 877,999
ANALYSIS BY ABCD COUNTY SIZE for the April, 2006 issue
Index
County % of Total Paid & Verified Analyzed Total Paid, Verified & % of Total (% of Circulation/
Size Households Circulation Non-Paid Analyzed Non-Paid Circulation % of Households)
A 40 364,174 36,276 400,450 471 118
B 30 240,133 22,871 263,004 31.0 103
c 15 103,535 8,435 111,970 132 88
D 15 70,598 3,364 73,962 8.7 58
County Size Group Definitions by the A.C. Nielsen Company- Data for the conterminous 48 states.

Paragraph 7
Geographic Data for the Month, Year issue

This paragraph reports circulation by geographic area for a single issue in the Publisher’s
Statement reporting period (also referred to as the “analyzed issue”). It identifies circulation for the
48 conterminous states in alphabetical order, then Alaska, Hawaii and U.S. Possessions. Data is
also provided for Canada, international and military subscriptions, if any were served.

At least once in each 12-month period, publishers must report actual counted figures in
each of these categories by state and province. The next selected issue can be based on either
a proration of that counted issue or on another analysis.

Analysis by ABCD County Size (for one issue)

These groups represent county size ranging from the largest to the smallest, using U.S. Census
data and defined by A.C. Nielsen Company for the conterminous 48 states. This analysis is
required for U.S. magazines with circulation over 500,000 and for Canadian magazines with
circulation

over 100,000.

U.S. Criteria

A. All counties located within the 25 largest metropolitan areas

B. All counties not included under A. that have a population of more than 150,000

C. All counties not included under A. or B. that have a population of more than 35,000
D. All remaining counties

Canadian Criteria

A. All counties, in whole or in part, within the boundaries of Census Metropolitan Areas (CMAs)

B. All counties not included under A. that have a population of more than 25,000

C. All counties, in whole or in part, that have a population of more than 25,000 and other
counties containing a population of 10,000 or more

D. All remaining counties

How to Use an ABC Consumer Magazine Publishers Statement
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Loyalty/Award programs promote brand loyalty and increase sales
volume of discretionary goods and services. There are qualification
standards for reporting magazine sales as paid circulation when the
“currency” used for remittance is loyalty or award points.

Market coverage refers to magazine copies that are individually
addressed or delivered where consecutive issuance is not measured.

Net press run refers to the total copies printed suitable for
distribution.

Newsdealer is a merchant with a fixed place of doing business who
buys newspapers or periodicals to sell again at retail.

Non-deductible from dues refers to subscriptions to an
association’s or club’s publication in which the subscription price is
automatically included as part of dues — regardless of whether or
not the member wishes to receive the publication.

Non-paid bulk refers to copies delivered to designated locations
for redistribution to recipients unknown to the publisher.

Non-returnable is a term used for dealers or other distributors
who purchase copies of the publication with the understanding
that they must pay for all copies purchased whether they sell them
or not. These copies are not subject to credit on being returned.

Paid subscription is a subscription paid in accordance with ABC
rules defining a paid subscriber.

Partnership subscriptions are those that are served to individuals
that are tied to a partnership agreement (e.g., subscription to a
magazine partnered with the purchase of season tickets to a
sporting or cultural event). These may be deductible or non-
deductible. Refer to page 10.

Post-expiration copies (formerly known as “arrears”) are copies
sent to subscribers up to three months after expiration of the
subscription term that are served consecutively.

Premium is anything, except periodicals, offered to a potential or
renewing subscriber, either free or at a price, to induce a subscrip-
tion order.

Publisher’s Interim Statement may be issued at the publisher’s
option. These are often used to report significant changes in
circulation. [Subject to audit]

Publisher’s Statements are circulation claims made by the

publisher and reported by ABC. [Subject to audit]

Renewal refers to a subscription that has been renewed prior to, at
or within a period after expiration, permitted under ABC rules.

Returnable refers to copies of publications sold to distributors
under agreement to take back unsold issues.
e Fully returnable means that all copies sold to any and all
distributors may be returned if unsold.
¢ Limited returnable is used in two senses:
1) when a part of the distribution is sold on a returnable
basis and part on a nonreturnable basis.
2) when distributors are allowed the return privilege but
only of a certain percentage of the quantity purchased.

Returns are copies left unsold by dealers or other retail outlets.

Short-term subscriptions are those that are secured for less than a
year.

Single-copy sales are copies of a magazine sold at newsstands,
racks in grocery stores, etc. as opposed to a subscription.

Split-run is the insertion or substitution of different advertising
content for a portion of the distribution of an edition or of an issue
for either a newspaper or periodical.

Subscription-selling agency may be an individual, firm
or corporation that obtains subscriptions for two or more
publications.

Suggested retail price is the price at which a publication can be
purchased by anyone, without limitation, for a definite duration.
This is in contrast to a special price for a limited period or to a
limited class or under limited conditions.

Total paid is a sum of all classes of a publication’s distribution for
which the ultimate purchasers have paid in accordance with ABC
rules.

Trial subscriptions are the result from test offers.

Unpaid copies are those distributed either entirely free or at a
price inadequate to qualify as paid in accordance with ABC rules.

Verified circulation are subscription copies designated by publish-
ers for readership in public places or intended for individual use by
recipients who are likely to have a strong affinity for the content of
the magazine.

Wholesalers are distributors of newspapers or periodicals to
retailers.

Audit Bureau of Circulations
www.acccessabc.com
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ABC Rapid Report

More Frequent
Circulation Estimates

Key Highlights

e ABC Rapid Report is a new, optional tool that allows consumer magazine
publishers to report their top-line circulation figures within weeks of the on-sale
or distribution date.

e There is no charge for ABC-member publishers to participate in the program.
e ABC members will have free access to the data through their e-Data login.

e At the end of the six-month reporting period, the ABC Rapid Report
program will automatically calculate a six-month average for each line item.
These averages will be compared to the Publisher’s Statement average from
that same period.

e The reporting publication’s Audit Report will include a reconciliation of any
differences between the ABC Rapid Report submissions versus the final
audited numbers.

* ABC Rapid Report will include the following data and calculations as applicable:
e Subscriptions, paid and verified
e Total paid and verified subscriptions
*  Single-copy sales
e Total paid and verified circulation
*  Daid and verified rate base
e Average analyzed non-paid circulation
e Total paid, verified and analyzed non-paid circulation
*  Amount and percent above or below rate base
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Audit Bureau
of Circulations

e- DatL-*—n

The Electronic Advantage

ABC’s e-Data Department is unique in the industry. ABC mem-
bers are provided electronic access to circulation data on more than
1,000 periodicals. Analysis and data-mining tools feature built-in
standard reports and include 10 years of historical circulation data.
In addition, special requests can be converted into customized
reports.

eCirc

Users have the ability to sort and search top-line circulation data
online from FAS-FAX by publisher title, U.S. SRDS or Canadian
CARD classifications.

eStatements

Accessible by password, this online service contains thousands of
Publisher’s Statements and Audit Reports in PDF format, both
current and historical and is constantly updated as new reports are
released.

eFAS-FAX

These online reports provide the latest

top-line circulation summary data from Publisher’s Statements.
Five separate reports are issued twice a year by constituency with
supplements being released approximately two weeks later.

Canadian Circulation

of U.S. Magazines

This annual report contains circulation data by province and
percent coverage of total circulation for all U.S. magazines that
break out their Canadian circulation.

Web-Based Analysis Tools

A suite of online products provides a wealth of targeted circulation
and research study data. These easy-to-use resource tools provide
timesaving features and functionality, including:

*  Vital historical data
*  Sophisticated mapping
*  Multiple query capabilities

* A full range of search options
* Customized graphing
e Standard market area data

ePeriodicals [Publisher’s Statement data.]

Available as a full product or in separate modules for all consumer
magazines or business publications, Canadian/International
consumer magazines and all U.S./Canadian farm publications.
eSubscriber Profile is available solely as a component and provides
verified subscriber profile studies.

eMagTrends [Publisher’s Statement data.]

This online report provides objective information on a large
number of ABC-audited consumer magazines. A five-year tabula-
tion of paid, verified and non-paid total circulation and rate base
data for U.S. and Canadian periodicals is published annually.
Tracks single-copy sales and subscriptions, prices, premiums, post-
expiration copies and advertising page rates. Offers a built-in
online historical archive.

eMagMarket [Publisher’s Statement data.]

A quick reference to current circulation aligned to standard market
areas (DMA or MSA) for publications that analyze their net paid
and verified circulation by county and release this information in a
Supplemental Data Report. Available as a full set or separately by
market or by publication for either DMA or MSA.

Reference CD-ROMs

Statement Library

Compilation of annual Publisher’s Statements for all ABC periodi-
cal members in PDF format. Released semiannually. Available in
various modules as a single order or annual subscription.

GEO/CIRC Periodicals [Publisher’s Statement data.]
Spreadsheet formats available as a full product, separate modules
include:
*  Mag-Circ Set or individually
*  Geo — geographic data, including total circulation,
subscriptions and single-copy sales by state across U.S.
regions, Canadian and International
* I-Comp - total paid circulation and rate base by issue
*  Subs — total new and renewal subscriptions broken outby
time intervals
e Trends — five years of circulation trends from paragraph 1
*  DMA or MSA — county circulation detail aligned to
market areas for all ABC-audited magazines that report
paid county circulation via a Supplemental Data Report.
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Notes:
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Headquarters Office
900 N. Meacham Road
Schaumburg, IL 60173-4968
T: 847.605.0909
F:847.605.0483

New York Office

122 East 42nd Street, Suite 807
New York, NY 10168-0899
T:.212.867.8992
F:212.867.8947

Canadian Office

151 Bloor Street West, Suite 850
Toronto, ON M5S 154 .
T:416.962.5840 d
F:416.962.5844 W

Audit Bureau of Circulations
WW\W.accessabc.com




