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                            ANALYZED NON-PAID MAGAZINE PHRASING 
 
 
1. List Source 
 
List Source, averaging ________ copies per issue, represent names obtained from the non-paid 
lists of ______________________________________. 
 
2. Market Coverage Copies 
 
Market Coverage Copies, averaging _________ copies per issue, represent copies delivered to 
homes or businesses on an issue-to-issue basis. Consecutive issuance is not measured. 

 
3. Delivered With Host Products 
 
Delivered With Host Products, averaging ________ copies per issue, represent copies delivered 
to homes or businesses with _____________. Consecutive issuance is not measured. 
(Example:  delivered to homes or businesses with newspapers.) 
 
4. Non-Paid Bulk 
 
Non-Paid Bulk, averaging _______ copies per issue, represents copies available for pickup at 
designated locations. 
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