
A Primer on Verified Circulation

Presented by:
Marsha Enrici
Manager, Marketing and Sales

In this discussion,ABC’s Marsha Enrici will explain why the verified circulation category was created, what circula-
tion is considered verified and how to understand verified circulation data in an ABC Publisher’s Statement.

The most complete information about verified circulation can be found in the “Consumer Magazine Verified
Circulation Guide.”We have included the guide in its entirety in this PDF.
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Forward 
 
This booklet provides information on the qualification and reporting of verified circulation.  In it 
you will find a review of the reporting required for publications claiming verified circulation on 
their ABC reports.  In addition, it provides requirements for the qualification of this source as well 
as a review of necessary records that support verified circulation in the audit.   
 
ABC’s Publisher Relations department conducts confidential reviews of member programs for 
conformance to ABC rules. Contact your Publisher Relations manager at ABC's Schaumburg, IL 
headquarters  (847) 605-0909, with any questions. 
 
The reporting and qualification requirements in this booklet are in effect as of October 2006.  This 
guide is not intended to be all-inclusive, but to provide general guidance on what is required by 
ABC rules. As new rules become effective, these requirements are subject to change. ABC 
provides printed copies of current bylaws and rules at no charge. To obtain a copy, contact the 
Service department at (847) 605-0909 ext. 267. In addition, an online version of the bylaws and 
rules are available at www.accessabc.com. 
 
No part of this guide may be reproduced without making this forward a part thereof and without 
the consent of the Audit Bureau of Circulations. 
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Introduction 
 
Verified circulation is defined under Rule F 15.1 as subscription copies designated by publishers 
for readership in public places or intended for individual use by recipients who are likely to have 
a strong affinity for the content of the magazine.   This category of circulation is eligible for 
reporting on ABC reports effective with the June 2006 reporting period.  
 
Verified circulation is made up of two subcategories:  verified public place and verified 
individual use.    
 
Verified circulation is not subject to Rule F 1.1 Paid Circulation Defined. 
 
 

http://www.accessabc.com/bylaws/bylaw2426_15.htm#F151
http://www.accessabc.com/bylaws/bylaw2426_1.htm#F11
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What Qualifies as Verified Public Place? 
 
Public place copies are defined by ABC as copies placed in waiting room locations and hotel 
rooms for use by patrons of a business with the intent for the copy to remain in that waiting room 
location.  ABC rules governing verified public place circulation include the following criteria: 
 
Waiting Rooms:  
• Recipient locations must be presented with an opportunity to opt-out of the subscription at 

least once per year (annually).  (See Opt-Out Requirements for additional information) 
• Distribution must occur for at least two consecutive issues 
• Limit: Three copies per location 

Hotels:  
• A participating hotel must agree to receive the magazines at its establishment 
• A contract exists confirming the hotel’s agreement to receive the magazines, the number of 

copies to be received, number of hotel rooms at the establishment, and the locations in the 
hotel where copies will be placed 

• The contract must be renewed at least once annually 
• Distribution must occur for at least two consecutive issues 
• Limit: Two copies per hotel room, per issue (if published monthly or less frequently) 

One copy per hotel room, per issue (if published more frequently than monthly) 
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What Qualifies as Verified Individual Use?  
 
Subscriptions that qualify for inclusion in the verified individual use category are distributed to 
individuals whose names were obtained from a list type source that should be consistent with the 
editorial of the magazine.    
 
Recipients of the subscription should be likely to have a strong affinity for the content of the 
magazine.  
 
In addition, copies where the consumer has initiated a request for the magazine are classified as 
verified individual use under the subheading “individually requested” provided the request is in 
accordance with established ABC rules for direct request. 
 
ABC rules governing verified individual use category of circulation include the following 
criteria: 

 
Individual Use 
• List type sources used to obtain the names should be consistent with the editorial of the 

magazine 
• Recipients must be presented with an opportunity to opt out of the subscription within the 

first 90 days after the start of service, and at least once annually thereafter. (See Opt-Out 
Requirements for additional information) 

• Distribution must occur for at least two consecutive issues 
• Limit: One subscription per consumer 
 
Individually Requested 
• Recipients must opt-in to receive the subscription before distribution begins. (See request 

requirements for additional information). 
• Distribution must occur for at least two consecutive issues 
• Order documentation must be maintained for auditor’s review and cannot be more than three 

years old 
• Limit: One subscription per consumer 
• See also Rule F 15.2 Individually Requested Circulation 
 
 
 

Note: 
The category of verified individual use may not include:  

• Copies originally presented to the consumer as a paid circulation 
offer wherein payment was never received (e.g. credit cancels)  

• Copies claimed as paid circulation on a Publisher’s Statement, 
then disqualified during the audit process  

 

http://www.accessabc.com/bylaws/bylaw2426_15.htm#F152
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Reporting of Verified Circulation on ABC Reports  
 

Verified circulation is disclosed in Publisher’s Statements and Audit Reports in all appropriate 
paragraphs reflecting claims of paid and verified subscription data. 

Prototypes of the new reporting formats for those publications reporting paid and verified 
circulation and paid, verified and analyzed non-paid circulation can be found on pages 7-14 of 
this guide. 

Paragraph 1 Average Circulation and Rate Base 

Verified circulation is reported as a total average for the report period in Paragraph 1 of the 
report.  Verified circulation is noted as a category under “Subscriptions,” as consecutive service 
to a location (in public place delivery) or to an individual (in individual use delivery) is required.     

If the magazine uses any rate base, this primary rate base will be displayed in Paragraph 1 of 
ABC reports. In situations where a publisher elects to make a rate base claim for a segment of 
circulation, such as paid only or verified only, then the explanatory paragraph may be used to 
provide this additional disclosure. (See Rule F 11.1 Advertising Rate Base or Circulation 
Guarantee for additional information regarding rate base reporting.)  

Paragraph 6 Circulations by Category 

Paragraph 6 of reports make a reporting of the average verified public place and verified 
individual use for the period.  

Paragraph 6A and 6B Reporting of Verified By Source 

Paragraph 6A provides disclosure of the average verified public place circulation for the period 
for the top five distribution locations, based on volume. The remaining circulation appear in the 
“Other” category.  These reporting categories appear on the statement in alphabetical order with 
“Other” listed last. 

Paragraph 6B provides disclosure of the average verified individual use circulation for the period 
for the top five name sources, based on volume. The remaining circulation appears in the 
“Other” category.  These reporting categories appear on the statement in alphabetical order with 
“Other” listed last. 

The listings in Paragraph 6A and 6B will appear in alphabetical order with “Other” listed last. 

 

http://www.accessabc.com/bylaws/bylaw2426_11.htm#F111
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Source reporting in Paragraph 6A and 6B must be made from a standardize list issued by ABC 
and maintained on the www.accessabc.com website.  This online listing should be referenced by 
publishers in assignment of coding for the reporting to ABC.    

Note: 
For June 2006 and December 2006 Publisher’s Statements, Paragraphs 6A & 6B 
may be an analysis of a single issue, rather than an average for the entire reporting 
period. This issue must be representative, but does not have to be the same issue 
as the analyzed issue.  Effective with the June 2007 Publisher’s Statement, 
reporting of Paragraph 6A and 6B must be made for the average circulation served 
for the period.    

 
Publishers wishing to make reporting of verified public place more detailed may do so at their 
option. The publication should contact their Publisher Relations manager to discuss their specific 
plans for optional reporting. 
 
 
Other Reporting  
 
In addition to the above noted paragraphs, reporting of verified is made in several other 
locations.  This includes, but is not limited to, the reporting of total verified circulation on an 
issue-by-issue basis, the reporting of total verified subscription by geographic (state) reporting 
and ABCD as required for the specific publication.  
 
Publications that participate in ABC’s e-Data and submit data by county are required to provide 
verified subscriptions by county in addition to reporting paid subscriptions by county.  
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Paragraph 6A and 6B Standardized Reporting 
 
Verified Public Place 

Paragraph 6A reports the average circulation served in the reporting period in a standardized list of 
public place locations. In Paragraph 6A a publisher is required to report the top five locations 
based on average circulation served and an “Other” category as appropriate.  

Standardized list for reporting of Paragraph 6A Verified Public Place 
(Current as of Oct.31, 2006)  

• Doctor/health care providers  
• Personal care salons  
• Fitness/recreational facilities  
• Education/learning facilities  
• Business/professional services  
• Automotive outlets  
• Transportation outlets  
• Government/civil services  
• Hotels/lodges  
• Specialty locations/retail  
• In-room hotel/lodging  
• Other  

Publishers using Standard Industrial Classification (SIC) codes may obtain a mapping to the 
above standardized reporting categories through the ABC Web site.  (SIC listing last updated  
June 1, 2006.) 

Note: The ABC code noted the online SIC mapping file represents the code that is commonly used 
by many publishers and their fulfillment organizations the for classification of copies delivered 
into public place locations. This coding system is not a requirement of ABC.  

Verified Individual Use 

Paragraph 6B reports the average circulation served in the statement period to individual recipients 
from eligible verified sources. In Paragraph 6B a publisher is required to report the top five sources 
of verified individual use recipients based on average circulation served and an “Other” category 
as appropriate.  
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Standardized list for reporting of Paragraph 6B Verified Individual Use 
(Current as of Oct. 31, 2006)  

• Card holders (credit/debit)  
• Charitable donors  
• Club members  
• Contest entrants  
• Educators  
• Event attendees  
• Event participants  
• Executives  
• Individually requested  
• License holders  
• Merchandise buyers  
• Merchandise sellers 
• Organization members  
• Partnership programs  
• Professionals  
• Publication subscribers  
• Database names  
• Season pass holders  
• Service buyers  
• Survey respondents  
• Ticket buyers  
• Warrantee registrants  
• Other  

Publisher Request for Update to Listings 

Publishers that request consideration be given to an additional standardized reporting location 
(Paragraph 6A) or source (Paragraph 6B) must submit their request in writing to Teresa Perry, 
senior vice president, Publisher Relations and Report Processing, Audit Bureau of Circulations, 
900 North Meacham, Schaumburg, IL 60173.  

Each request will be considered by the Magazine Buyers’ and Publisher Liaison Committees. 
Those committee meetings typically occur quarterly.  For your request to be considered in a timely 
manner, the following schedule should be followed:  

• Consideration at winter liaison meetings should arrive to ABC no later than January 1  
• Consideration at spring liaison meetings should arrive at ABC no later than April 1 
• Consideration at summer liaison meetings should arrive at ABC no later than June 1 
• Consideration at fall liaison meetings should arrive at ABC no later than September 1 
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Verified Circulation Opt-Out and Request 
Requirements 
 
 
As a reminder, verified circulation delivered to public places for use in waiting room locations and 
copies individually addressed to consumers are required to make an opt-out option available to the 
location or consumer for circulation served to qualify as verified on ABC reports.   
 
 

Public Place Verified (Waiting Room Delivery) 
 

Waiting room locations must be presented with the opportunity to opt-out of the service of public 
place copies at least once per year (annually). 

For waiting room copies, the following guidelines apply to the opt-out notice: 
 
• A notice must be sent to the public place (waiting room) that communicates to the location of 

the opportunity to opt-out of the service.  This notice must be delivered at the beginning of the 
service, as required by rules, and annually thereafter.  

 
• A Notice to public place waiting rooms of the opportunity to opt-out of the magazine service 

must be a stand-alone notice distributed by the U.S. Postal Service.    
 
• An opt-out notice delivered through other means, such as e-mail or telephone message, is not 

acceptable to ABC. 
 
• An opt-out notice to public place locations must be devoted to communicating the opportunity 

to opt-out of delivery of magazine(s).  No other message points are allowed in the notice.  
 
• An opt-out notice must provide, at minimum, one of the following ways to opt-out: 

• Postage-paid postcard 
• A 1-800 number 
• URL to Web site hosting an opt-out form 
• A Dedicated e-mail address  

 
 



 

Examples of acceptable verified public place opt-out notice (offering a 1-800 number to call): 
 
 
 
 
 
 
 
 
 
 
 
 

 

Dear Public Place Location: 
 
We hope you are enjoying the delivery of our magazine(s) to your location for use in 
your reception rooms for visiting patrons.   
 
This delivery is being made to you through our organization.  If, for any reason, you 
wish to not receive our magazine(s), please call 1-800-xxx-xxxx to cancel your service.
 
       Sincerely,  
      The Reception Room Source 

 
 
 
Offering a postage paid postcard to return 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Dear Public Place Location: 
 
We hope you are enjoying the delivery of our magazine(s) to your location for use in your 
reception rooms for visiting patrons.   
 
This delivery is being made to you through our organization.  If, for any reason, you wish to 
not receive our magazine(s), please return the attached postage paid card to cancel your 
service. 
 
       Sincerely,  
      The Reception Room Source 
(Return below portion to cancel service) 
 
 
 
Please discontinue delivery of magazine(s) to (filled in by agent/publisher). 
 
 
Signature _________________________ 
 
Date ____________________________ 
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Verified Individual Use  
 
Verified individual use must meet one of the following two criteria regarding recipient 
notification:  

• Recipients must be presented with an opportunity to opt-out of the subscription within the first 
90 days after the start of service, and at least once annually thereafter.  

• Recipients must opt-in to receive the subscription before distribution begins.  (This class of 
circulation is noted as individually requested and subject to Rule 15.2 Individually Requested 
Circulation.) 

 
Verified Individual Use Opt-Out Qualification Criteria 
 
• A notice must be sent to the consumer advising them of the opportunity to opt-out of the 

service.  Such notice must be delivered no later than 90 days after the start of service, and 
annually thereafter. 

 
• Notice to the individual recipient about the opportunity to opt-out of magazine delivery may 

accomplished through one of the following:  
o Direct mail via U.S. Postal Service 
o Cover wrap 
o Cover mount 
 

• Consideration will be given by ABC on e-mail notices provided the publisher or their agent 
executing the notification has the ability to validate delivery of the e-mails to recipients.   

    
• An opt-out notice, if delivered via direct mail, must be devoted to communicating to recipient 

the opportunity to opt-out of the delivery of magazine(s) if desired.  No other message points 
are allowed in this notice.  

 
• An opt-out notice to recipient delivered via cover wrap or cover mount must be posted in a 

clear and conspicuous manner.  The notice must be at least 12 point type and within four lines 
of the address label.   
o It is acceptable for cover wraps and cover mounts to contain other messages to the recipient 

provided that the notice of opt-out is clear and conspicuous to the consumer in accordance 
with the above requirements.  

 
• An opt-out notice must provide, at minimum, one of the following avenues for reply if the 

recipient desires to opt-out: 
o Pre-paid postcard 
o 1-800 number 
o URL to a web site hosting an opt-out form 
o Dedicated e-mail address 

 
 

http://www.accessabc.com/bylaws/bylaw2426_15.htm#F152


 

Examples of acceptable verified individually addressed opt-out notice: 
 
Direct Mail (offering a Web site address opt-out reply) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Dear Ms. Ann Smith:  
 
We hope you are enjoying the delivery of Proto Magazine to your home.    
 
If for any reason you wish to not receive Proto Magazine, log on to www.proto.com to  
cancel your service. 
 
       Sincerely,  
      Management Staff of Proto Magazine 

Cover Wrap (offering a 1-800 number to call) 
 
(back)       (front) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

3-2345 

 

C
C

 
  

     

         
 
 

To discontinue receipt of this 
magazine, please call 1-800-12

Ann Smith 
123 Main Street 

Anytown, IL  12345 
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http://www.proto.com/


 

Verified Individually Requested 
  
If you intend to report individually requested verified circulation on your ABC report, a yes/no 
question must appear on the form along with a date line. For example: "I wish to receive Prototype 
Magazine ____ Yes     ____ No." 
 
An alternative is to have the subscriber sign the form in response to a statement such as, "Please 
sign here if you wish to receive Prototype Magazine at no cost." All responses with this phrasing 
must provide a signature and a date line to be considered direct requests.  
 
Note: Because subscribers often do not follow all directions, ABC recommends you use a yes/no 
question and request that a signature (or fill in name) is provided.  
 
 
 
 
 
 
 
 
 
 
 
 
 
When using telemarketing to secure verified individually requested subscrip
must sign and date the interview record and ask a personal question that onl
likely to answer correctly.   
 
The personal question must change with each subscription update. It is also
potential subscribers to ensure they match the publisher's definition of indiv
 
Internet-verified individually requested subscriptions should follow similar 
information collected as for telemarketing requests.  This includes the requi
personalized questions such as: 
 

• Mother's maiden name 
• Date of birth 
• City of birth 
• State of birth 
• High school attended 
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Prototype 
MAGAZINE
Prototype 
MAGAZINE
___YES! Please continue my free subscription to Prototype Magazine. 
___NO, please cancel my subscription. 
 
Name ________________________ 
Address ______________________ 
City, State, Zip _________________ 
 
Date: __________________ 
 

tions, the interviewer 
y the subscriber is 

 important to question 
idual recipient.   

requirements for 
rement to ask 
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Audit Requirements for Verified Circulation 
 
As with any circulation claimed on an ABC report, the publisher must create a program and deliver 
circulation in accordance with established rules and support qualification and the distribution 
through auditable records.   
 
To validate verified circulation, the ABC auditor must be provided access to the following data 
necessary for this category of circulation.  During the audit, the ABC auditor will determine 
additional information that may be necessary and appropriate based on the specifics of a 
publisher’s circulation system, distribution program or source of verified circulation locations or 
recipient information. 
 
The validation of verified circulation focus on three primary areas, the first is the validation of the 
source of locations (for public place), request by hotels (for in-room used copies) and recipients 
(for individual use).   This also includes the requirement for reporting of circulation by source in 
Paragraph 6A and 6B of ABC reports.    
 
The second standard audit validation focuses on the opt-out offer made to the location or recipient 
or the hotel contract for in-room delivery.  For individually requested, it is this request that must be 
retained.    
 
Finally, the third validation focuses on distribution.  The publisher must have satisfactory 
documentation available that the distribution of the copies to the intended recipient or location 
occurred and consecutive service, of at least two issues, occurred. 
 
Standard documentation required for an ABC audit include: 

• Supporting records for printing of copies, such as print orders, print invoices and proof of 
payment to printer. 

• Supporting records for source of names through third-party verification of list source noted. 
• Documentation to support the mailing of opt-out notice including mailing records along 

with responses of the opt-outs received. 
• Supporting records for copies delivered to hotel rooms for in-room use including copies of 

the contract between publisher and hotel. 
• Supporting documentation for all individual names reported as individually requested 

including request made.  
• Supporting documentation regarding the distribution of copies through either U.S. mail or 

alternative distribution. 
• Supporting documentation to confirm at least two consecutive issues were served to the 

recipient or location. 
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Verified / Individually Requested Rules 
 
F 15.1 Verified Circulation 

(a) Verified circulation shall consist of copies designated by publishers for readership in public places and to 
individual users who may have an affinity for the publication. Copies classified as 'verified' will not be 
subjected to paid circulation qualification standards, however all recipients (individuals and public place 
locations) must be afforded an option to 'opt-out' of receipt on an annual basis and as further described 
below. 

(b) Verified circulation will consist of subscription circulation only. Single-copy distribution will not be eligible 
to be reported as 'verified' circulation, but may be eligible to be reported as 'analyzed non-paid bulk' or 
'analyzed non-paid market coverage' if distribution is in accord with the provisions of Rule F 13.5 or F 13.6. 

(c) Verified circulation will be reported in total in Paragraph 1 of ABC Publisher's Statements and Audit 
Reports and be further analyzed within the appropriate paragraphs of each statement and report. 

(d) There are two sub-categories of 'verified' circulation: Public Place and Individual Use. Total verified 
circulation reported in Paragraph 1 of ABC Publisher's Statements and Audit Reports must be further 
analyzed into these categories as appropriate in paragraphs devoted to such an analysis and as described 
below. 

(e) Verified Public Place will represent copies intended for use in waiting room locations and hotel rooms 
and for use by patrons of the business establishment at that location and not intended for individual pick-up 
and removal. To qualify to be reported as Public Place, the following conditions must be met: 

(1) Each business establishment identified as a public place must be given the ability to opt-out as 
a receiving location on an annual basis.  
(2) No more than three copies of each issue of any magazine may be served to a public place 
location, however no limit will be placed on the total number of unique magazines that may be 
served to each public place location.  
(3) There must be at least two consecutive issues served for each unique magazine at each public 
place location.  
(4) Copies to be distributed to hotels as Public Place locations must also meet the following criteria:  
(i) Publications of monthly or less frequency may provide a maximum of two copies per hotel room 
to each hotel location;  
(ii) Publications of greater than monthly frequency may provide a maximum of one copy per hotel 
room to each hotel location;  
(iii) The publisher or publisher's agent must maintain a current contract with each hotel or 
responsible hotel corporate management. The contract is to be signed by an individual in senior 
management at the hotel. The contract must stipulate the hotel's agreement to participate, confirm 
the number of copies of each unique magazine to be provided, and identify the specific locations 
within the hotel where the copies are to be placed. The contract must be renewed at least annually.  

(f) Verified Public Place circulation must also be analyzed so as to report the number of copies distributed 
to the top five location types (e.g., doctors/healthcare provider locations, personal care salons, etc.). A 
standard listing of location types will be maintained by ABC.  
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(g) Verified Individual Use circulation will represent copies delivered to individuals who have been provided 
the option to 'opt-out' and not receive the magazine. The 'opt-out' option must be presented to the recipient 
within three months of the initial start of service, and at least annually thereafter. Publishers electing to offer 
an 'opt-in' may do so and report the circulation as Verified Individual Use if the provisions of F 15.2 are 
followed. 

(1) Only one subscription per household may be reported as Verified Individual Use. 

(2) Verified Individual Use circulation must also be analyzed as to the top five sources of names 
included in the category (e.g. show attendees, charitable donors, individual requested, etc.). A 
standard listing of source categories will be maintained by ABC. 

(3) Copies originally served by a publisher with the intention to qualify as 'paid' circulation, shall not 
be eligible to be reported in ABC Publisher's Statements as 'Verified Individual Use' but rather may 
be eligible to be reported as 'analyzed non-paid market coverage' copies. 

(4) Copies originally reported as 'paid' circulation and subsequently disqualified through the audit 
process are not eligible to be reported as Verified Individual Use but rather may be eligible to be 
reported as 'analyzed non-paid market coverage' copies unless it can be shown to the satisfaction 
of the Managing Director that each individual recipient took an affirmative action to specifically order 
the magazine at the inception of service. 

(5) Recipients must be served at least two consecutive issues.  
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F 15.2 Individually Requested Circulation 
 
Individually requested circulation may be included as Verified circulation provided it conforms to the 
following requirements: 
(a) If subscription service is requested of a publisher, the letter or order requesting the service must be 
signed by the individual specifically requesting delivery of the publication and retained by the publication for 
auditor's examination. 
(b) If individually requested subscription service is solicited by the publisher, the order form, questionnaire 
or reader service card must conform to the following specifications: 

(1) It must have specifically asked whether or not the individual wished to receive the publication by 
using a phrase approximating the following: "I wish to receive (name of publication) magazine. Yes 
___ No ___." Alternate phrasing approximating the following may be used: "Please sign here if you 
wish to receive (name of publication) magazine."  
Forms using the alternate phrase must be signed. 

(2) If the order form used to solicit new subscribers is publication specific (does not include offers 
for other products or services) and is to be completed by the recipient, the order form shall not be 
required to contain a phrase asking whether or not the individual, or corporate official in the case of 
group orders, wished to receive the publication. 

(3) The order form must have either required the individual to fill in his name and address or 
requested his signature. 
 
When publishers use telemarketing, the telephone interview forms must have been signed and 
dated by the interviewer. The interviews shall, for verification purposes, include a personalized 
question which only the recipient is likely to be able to answer, such as date of birth or mother's 
maiden name. Different questions must be used when requests are renewed and all personalized 
questions shall be subject to approval by the Bureau. Publishers shall be responsible for 
maintaining adequate records to verify the placement of the telephone calls.  

(c) Individually requested subscriptions must be renewed at least once each 36 months. 
(d) Individually requested subscriptions must be served at least two consecutive issues. 
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Summary 
 
Additional information on verified circulation, including a POV, articles, and an online tutorial can 
be found at www.accessabc.com.  Publisher members are encouraged to use these online 
resources. 
 
Audit Bureau of Circulations 
900 North Meacham Road 
Schaumburg, IL  60173-4968 
Telephone:  (847) 605-0909 
Fax:  (847) 605-0483. 
 
In addition, the ABC Web site provides current updates to both this guide and the ABC Bylaws 
and Rules at www.accessabc.com.    
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
October 4, 2006 

http://www.accessabc.com/
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