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Development Series

A Primer on Verified Circulation

Presented by:
Marsha Enrici
Manager, Marketing and Sales

In this discussion, ABC’s Marsha Enrici will explain why the verified circulation category was created, what circula-
tion is considered verified and how to understand verified circulation data in an ABC Publisher’s Statement.

The most complete information about verified circulation can be found in the “Consumer Magazine Verified
Circulation Guide.”We have included the guide in its entirety in this PDE

Related Links:
Paragraph 6A and 6B reporting categories: www.accessabc.com/resources/c_par6a6b.htm

Prototype Publisher’s Statements: www.accessabc.com/resources/protos.htm

A Primer on Verified Circulation: www.accessabc.com/press/perry06.pdff

Verified Circulation: One Year Later: www.accessabc.com/press/perry07.pdf

Rule F 15.1 Verified Circulation: www.accessabc.com/bylaws/bylaw2426_15.htm#F151|

Contacts:

Annette Chow

phone: 212-867-8992 ext. 4

e-mail: pnnette.chow@accessabc.con)

Eleanor Overton
phone: 847-879-8240
e-mail: gleanor.overton@accessabc.cony
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Forward

This booklet provides information on the qualification and reporting of verified circulation. In it
you will find a review of the reporting required for publications claiming verified circulation on
their ABC reports. In addition, it provides requirements for the qualification of this source as well
as a review of necessary records that support verified circulation in the audit.

ABC’s Publisher Relations department conducts confidential reviews of member programs for
conformance to ABC rules. Contact your Publisher Relations manager at ABC's Schaumburg, IL
headquarters (847) 605-0909, with any questions.

The reporting and qualification requirements in this booklet are in effect as of October 2006. This
guide is not intended to be all-inclusive, but to provide general guidance on what is required by
ABC rules. As new rules become effective, these requirements are subject to change. ABC
provides printed copies of current bylaws and rules at no charge. To obtain a copy, contact the
Service department at (847) 605-0909 ext. 267. In addition, an online version of the bylaws and
rules are available at www.accessabc.com.

No part of this guide may be reproduced without making this forward a part thereof and without
the consent of the Audit Bureau of Circulations.
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Introduction

Verified circulation is defined under as subscription copies designated by publishers
for readership in public places or intended for individual use by recipients who are likely to have
a strong affinity for the content of the magazine. This category of circulation is eligible for
reporting on ABC reports effective with the June 2006 reporting period.

Verified circulation is made up of two subcategories: verified public place and verified
individual use.

Verified circulation is not subject to[Rule F 1.1 Paid Circulation Defined.
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What Qualifies as Verified Public Place?

Public place copies are defined by ABC as copies placed in waiting room locations and hotel
rooms for use by patrons of a business with the intent for the copy to remain in that waiting room
location. ABC rules governing verified public place circulation include the following criteria:

Waiting Rooms:

e Recipient locations must be presented with an opportunity to opt-out of the subscription at
least once per year (annually). (See Opt-Out Requirements for additional information)

e Distribution must occur for at least two consecutive issues

e Limit: Three copies per location

Hotels:
e A participating hotel must agree to receive the magazines at its establishment
e A contract exists confirming the hotel’s agreement to receive the magazines, the number of

copies to be received, number of hotel rooms at the establishment, and the locations in the
hotel where copies will be placed

e The contract must be renewed at least once annually

e Distribution must occur for at least two consecutive issues

e Limit: Two copies per hotel room, per issue (if published monthly or less frequently)
One copy per hotel room, per issue (if published more frequently than monthly)
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What Qualifies as Verified Individual Use?

Subscriptions that qualify for inclusion in the verified individual use category are distributed to
individuals whose names were obtained from a list type source that should be consistent with the
editorial of the magazine.

Recipients of the subscription should be likely to have a strong affinity for the content of the
magazine.

In addition, copies where the consumer has initiated a request for the magazine are classified as
verified individual use under the subheading “individually requested” provided the request is in
accordance with established ABC rules for direct request.

ABC rules governing verified individual use category of circulation include the following
criteria:

Individual Use

e List type sources used to obtain the names should be consistent with the editorial of the
magazine

e Recipients must be presented with an opportunity to opt out of the subscription within the
first 90 days after the start of service, and at least once annually thereafter. (See Opt-Out
Requirements for additional information)

e Distribution must occur for at least two consecutive issues

e Limit: One subscription per consumer

Individually Requested

e Recipients must opt-in to receive the subscription before distribution begins. (See request
requirements for additional information).

e Distribution must occur for at least two consecutive issues

e Order documentation must be maintained for auditor’s review and cannot be more than three
years old

e Limit: One subscription per consumer

o See also Rule F 152 Individually Requested Circulation

Note:
The category of verified individual use may not include:

e Copies originally presented to the consumer as a paid circulation
offer wherein payment was never received (e.g. credit cancels)

e Copies claimed as paid circulation on a Publisher’'s Statement,
then disqualified during the audit process
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Reporting of Verified Circulation on ABC Reports

Verified circulation is disclosed in Publisher’s Statements and Audit Reports in all appropriate
paragraphs reflecting claims of paid and verified subscription data.

Prototypes of the new reporting formats for those publications reporting paid and verified
circulation and paid, verified and analyzed non-paid circulation can be found on pages 7-14 of
this guide.

Paragraph 1 Average Circulation and Rate Base

Verified circulation is reported as a total average for the report period in Paragraph 1 of the
report. Verified circulation is noted as a category under “Subscriptions,” as consecutive service
to a location (in public place delivery) or to an individual (in individual use delivery) is required.

If the magazine uses any rate base, this primary rate base will be displayed in Paragraph 1 of
ABC reports. In situations where a publisher elects to make a rate base claim for a segment of
circulation, such as paid only or verified only, then the explanatory paragraph may be used to
provide this additional disclosure. (See Rule F I1.T] Advertising Rate Base or Circulation
Guarantee for additional information regarding rate base reporting.)

Paragraph 6 Circulations by Category

Paragraph 6 of reports make a reporting of the average verified public place and verified
individual use for the period.

Paragraph 6A and 6B Reporting of Verified By Source

Paragraph 6A provides disclosure of the average verified public place circulation for the period
for the top five distribution locations, based on volume. The remaining circulation appear in the
“Other” category. These reporting categories appear on the statement in alphabetical order with
“Other” listed last.

Paragraph 6B provides disclosure of the average verified individual use circulation for the period
for the top five name sources, based on volume. The remaining circulation appears in the
“Other” category. These reporting categories appear on the statement in alphabetical order with
“Other” listed last.

The listings in Paragraph 6A and 6B will appear in alphabetical order with “Other” listed last.
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Source reporting in Paragraph 6A and 6B must be made from a standardize list issued by ABC
and maintained on the www.accessabc.com website. This online listing should be referenced by
publishers in assignment of coding for the reporting to ABC.

Note:

For June 2006 and December 2006 Publisher’s Statements, Paragraphs 6A & 6B
may be an analysis of a single issue, rather than an average for the entire reporting
period. This issue must be representative, but does not have to be the same issue
as the analyzed issue. Effective with the June 2007 Publisher’s Statement,
reporting of Paragraph 6A and 6B must be made for the average circulation served
for the period.

Publishers wishing to make reporting of verified public place more detailed may do so at their
option. The publication should contact their Publisher Relations manager to discuss their specific
plans for optional reporting.

Other Reporting

In addition to the above noted paragraphs, reporting of verified is made in several other
locations. This includes, but is not limited to, the reporting of total verified circulation on an
issue-by-issue basis, the reporting of total verified subscription by geographic (state) reporting
and ABCD as required for the specific publication.

Publications that participate in ABC’s e-Data and submit data by county are required to provide
verified subscriptions by county in addition to reporting paid subscriptions by county.

Consumer Magazine Verified Circulation Guide
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Audit Burcau Prototype Magazine

of Circulations

For the six months ended June 30, 2006

E‘]ﬁgA&Z[}GERJ FIED Fleld Served: Health.

Frequency: 10 timesdyear
Subject to Audit

ABC Member# 04-0000-0

1. TOTAL AVERAGE PAID & VERIFIED CIRCULATION

Average
for the
Statement Rate Above % Above
Period % Base (Below) (Below)
Pald & Verlfled Clrculatlon: (See Par. &)
Subscriptions:
Paid 700,208 BR.9
Verified 57,000 7.0
Total Paid & Verified Subscriptions 757,208 93.9
Single Copy Sales 48,028 6.1
Total Paid & Verified Circulation B05,237 100.0 800,000 5,237 0.7
2. PRICES
Sugpested Average Price (2)
Retail Prices (1) Met Gross (Optional)
Single Copy $3.05
Subscription $24.95
Average Subscription Price Annualized
(10 issue frequency) $15.80 $21.00
Average Subscription Price per Copy $1.58 .10

{1) For the Statement period
{2) Represents subscripions for the 12 months ended December 31, 2005

3. PAID & VERIFIED CIRCULATION BY ISSUE

Total Paid & Total Paid &
Pakd Varified Varified Single Copy Verified

Issua Subschipfions  Subscriptions Subscriptions Sales Circulation
Jan, To2,a8 57,000 758,38 46,228 806,609
Feb, Tin 48 57,000 ToE B8 45,601 806,448
Mar. 2,100 57,000 TEE 100 45436 804,536
Apr. &6 899 57,000 o368 61,602 806,501
May'Juna TO0E18 57,000 757,818 47,273 806,091

4. AVERAGE CIRCULATION BY REGIONAL, METRO & DEMOGRAPHIC EDITIONS

Total Paid &
Number of Paid Warified Warified
Edition [E=TES Subssriptions Subscriptions Subscriptions Single Copy Saks
South 5 130,200 130,200
Hortheast 5 170,100 170,100
900 N. Meacham Fiesad » Schaumburg, IL 6017 3-4968 P 847 605,090 » F: 847 606.0483
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5. TREND ANALYSIS

2001 % 2002 % 2003 % 2004 % 2005 %

Subscriptions:

Paid 70211 949 755025 950 TE5312 M0 THOA05 0 937 TAT,MI 0 40

Werified
Total Paid & Verified Subscriptions 750211 94.% 755025 850 755312 949 750,105 937 757,212 940

Single Copy Sales 40,101 51 40,210 50 4531 51 50101 63 48211 6.0
Total Pald & Verified Clrculation 790,312 100.0 795,235 100.0 800623 100.0 800,206 100.0 805423 100.0
Year Owver Year Percent of Change 05 0.6 07 00 07
Fate Base TED,000 TEO,000 800,000 800,000 800,000
Avg. Annualized Subscription Price $15.90 1540 $15.75 $15.23 $15.80

6. SUPPLEMENTAL ANALYSIS OF AVERAGE PAID & VERIFIED CIRCULATION

The falewing averages, as reporied bakw, are indudad in Par, 1 and anrotaied hare par applicable rules. Sae Par, @ for full explanation

Average for % of
FAID SUBSCRIPTIONS Pericd Circulation
Individual Subscriptions* 502 452 736
Cormbination Subscriptions* 1,200 041
Assoniation:
Dadurtitie 2,001 0.2
Non-Deductibla® 1,003 04
Club Membership:
Dadurtibie 10,114 1.3
Non-Dreductibla an 04
Defarrad* 1,200 04
Loyalty/&ward Point® 2,003 03
Partnarship:
Dadurtibie 35,211 44
Non-Dreductibla 16,009 1.9
Sponsorad Sales 38,985 448
TOTAL PAID SUBSCRIPTIONS o009 ]
VERIFIED SUBSCRIPTIONS
Public Place (Sea Par. GA) 50,000 6.2
Individual L'sa (See Par. 6B} 7,000 0.4
TOTAL VERIFIED SUBSCRIPTIONS 57,000 74
TOTAL PAID & VERIFIED SUBSCRIPTIONS TET, 208 a4.0
SINGLE COPY SALES
Single lssue Saks 43,306 55
Combination Salas 1,2 04
Partnarship:
Daductible 1,01 04
Nan-Dreductible a0 04
Sponsorad Sales 1,806 0.2
TOTAL SINGLE COPY SALES 48,028 G0
TOTAL PAID & VERIFIED CIRCULATION 805,237 100.0
*Inchuced in Average Prize caloulation
6A. ADDITIONAL ANALYSIS OF VERIFIED PUBLIC PLACE
Thesfiollowing represarts the average public place copies mada avalable during the stalement penod to the fol mwing public areas:
Dictor’ Education Pargenal Specialy
. o Health Cara  Leaming Huaitalf Cara Locations! Total Public
Verified Subscription: Providars Facilities Lodgas Salong Ratail Cther Placa Copies
Public Place 10,000 10,000 10,000 10,000 10,000 50,000

Page 2 of 4 - Prototype Magazine [04-0000-0)
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6B. ADDITIONAL ANALYSIS OF VERIFIED INDIVIDUAL USE

The llewing represants the average ndvidual uss copies made eeailable duing the statementperiod to the follewing indidduals

Charitable Evant Indiviclsally  Licensss  Season Pass Total Individual
Warified Subscription: Doners Attendees  Raquested Holdars Hokdars Othar Use Coples
Individual Use 3,000 500 500 1,000 2,000 7,000

7. GEOGRAPHIC DATA for the April, 2006 issue
Total circulation of this issus was (.0% greatar than the total average paid & verified circulation.

TOTAL PAD & TOTAL PAD & . vEREED WRL:&ID-I e I'D;TEI.'M-I;I
STATE BoTPr NG SUGORIFT NS CLBERETIOHE  COBTELLES  OMEUATIN STATE LRSS PTIO MG SUBACAFOS SUBECPIFTIONS  COPVEALES  OMCULATIN
Alabama 10047 10,047 380 04X Chic odTe i o} 1547 3325
Arizona 1 283 11,263 ael {2143 Cklahoma 7,240 7049 M 8470
Arkansas 5367 5,367 23 SA0E Oregan 10,103 10,103 1118 122
Calforria andas 700 G74E8 TEE  AMFH  Penngylania Fas a1es 1346 MEH
Calrado 1 a2 1,628 e 12334 Rhode sland 3220 3,020 2 aaar
Cannecticut 11084 11,964 779 12785 Soulh Gamlina 8,738 875 35 airs
[elawans 2328 2528 149 2477 South Dakola 1923 1,523 & 180
Diistrict of Cokimbia 154 1,514 152 1803 Terresss 12,067 12,667 425 45392
Fharida 3430 5,503 258 36324 Tekas 45,556 45,555 2240
Geangia 184538 12,454 146 {18264 LHah 5265 5,065 24 480
Idahc 2820 2080 To 2200 Vermont 1967 1,567 15 2124
Nireiz 5,70 35,780 224 M Viginia 16372 1972 1080 0452
Irediana 15090 15,084 350 15540 Washinglon 18048 18,043 1206 19343
lewwesn 7 a4 755 e T A M&at\l'lglnra 3,785 3785 120 3014
Kanzas 76 T2 a4 8206 Whconsin 16,781 15,781 S8 1830
Kenlucky 833 8,313 9 732 Wyoming 1244 1,44 Lol 1261
Louisiana 10,185 10185 46 103M  TOTAL 48 CONTERME
Maine a2 3,042 Eal 4233 MOUS STATES AT A48 Taddda 43000 TTEMAD
Maryland 16,715 18715 a7 A0 . o
:ﬁ?adwm&s ;?Sg g% 1&2% 333"?,5 Alazka 2530 2,560 261 234
chigan | i
Minascta 14728 - BT v 468 oK M 4080
FEala e TOTAL ALASKA
Mizsizzippi Sd24 544 143 5857 -
Mzscuri 13985 135 a5 4gro _ SHAWAL 726 7268 S5 7
Montana 238 252 o 2433 TOTAL UNITED STATES 884714 TUML M0 Tee2e
Mabeaska 4715 4715 168 4903 Poss & Other Areas 1,250 1,250 4 1,254
mﬁa b i% i?g ?125-‘1 iﬁi U5, & POSS,, ste. BES06 Ti28ed  MAM TESIG
ampshine | 3
Mewwe Jaraay 28877 2587 1461 27 338 f‘r?armiu'al g'%—} Q,‘g} ?'mg 1s.gg
Mewe Maeicn 4,202 4,202 196 435 e Inlermalional
L, 4R O S uE g anoHD
ina N ] i
Maith Dkt 2007 2007 & 286 Personnel Cverseas 847 a7 8_-1?
GRAND TOTAL BOGRN0 000 TEIEM  Sige  amsst
ANALYSIS BY ABCD COUNTY SIZE for the April, 2006 issue
Incle
Ceunty Hof Total Paid & Verfied %o of Tokal (% of Circulation’
Size Houssholds Ciroulation Ciroulation %o of Housshokds)
A 40 364,174 458 17
B 30 240,133 8 13
C 15 103,535 133 a8
D 15 70,556 ER 61

County Size Group Definitions by the AC. Nislsan Company- Ciata for the contarminous 48 states,

8. ANALYSIS OF TOTAL NEW AND RENEWAL PAID INDIVIDUAL SUBSCRIPTIONS

Tatal gross subscriptions (new and renewal) sold in the six month period ended June 30, 2008

A DURATION % .CHANNELS %
fa) Ona tosix months {1t 4 issuas).. . 2,57 50 {a) Ordarad by subscriber action via diract mail, direct
ib) Seven i slwen months (5t 9 [ 6,05 16 mall aganis, insarts, ooling, renawals, [:nalugs o
) Twalve morihs (10 issues) .. 270530 B33 othar wﬂatsa-.aia&lam-me suhscrbars ... 200,000 03
i) Thirieen to tvanty-four menths 71,140 187 (b} Ordared by subseribers inr B unsoicitad
o) Twarity-fiva menths and mora . . S 134 o 0 gﬁfgﬂq UI&F&C‘WF ot 92;" e 12 AT
- Lo —_— {c) Ordared by subscribers in responsa -raising
Tatal Subserptions Sok in Peiod ..o 427,000 100.0 programs of scheols, churches, and oihar sirilar
organizatons. .. Mone
B.USE OF PREMIUMS {d) Subs-:ﬂpﬂons as parmfmembershlpln an ctgarlza-
fa) Owndered without premium .... e 427000 1000 Mone
|h Oiddered with meterial re-prntsd flamthis
rdp"' Hlicatian . ) Nora Tutal Suhsr:rlpnonsSnlanemd s 4270000 1000
fe) On e with other premun'us . Neora
Tatal Subserptions Sok in Pefod ..o 427,000 1000

Page 3 of 4 - Prototype Magazine (04-0000-0)
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9. EXPLANATORY

{al Publshar Sugnestad Pricas: Subscriptions: LS. 2yrs 345,05,

(b} Avarage non-anakzed non-pakd creulation par issus for the & month percd:
2,500 coplas par issua.

3 Pest algratiun copies: Avarana number of coplas sarvad on subscriptions not
mire han thres afier expiration was 3,700 or 0.04% of average pakd sub-
saription eirculation.

() (Standard explanations to support Paragraph € data claims.)

10. VARIANCE
Latest released Audit Report for 12 months ended December 31, 2004 Variation from Publisher's Statements
o i Publisher's . Parcentage
Audit Paricd Rtz Basa Audit Regpiort Statamans Diflerenea of Ciflerence
Enik] {Paid) {Pall) {Paid) {Paid) (Paid)
12-31-04 800,000 B55,000 853 250 3,250 04

W oadify that to the best of our know ladga all data sat forth in this Publisher's Statement ara true and report cireulation in accordance with Audit Bursau
of Cireulations’ Bylaws and Rulas,

Parent Compary:

PROTOTYPE MAGAZINE, published by XYZ Publications Inc. 123 Any Lane » Anytown, IL 80000

NAME MAME Date Signed:

Cinculation Director Publisher Sales Office:

P: 000.000.0000 » F: 000.000.000 « URL: www. Established: 1900  ABC Member since: 19

Page 4 of 4 - Pretatype Magazine (04-0000-0)
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[ 2
Audi Bureau Prototype Magazine 3
aof Circulations prt
For the slx months ended June 30, 2006 (a]
Field Served: Health, -~
PAJD' VE Rl FIED & Definition of List Source Recipients: Consumers who purchased food products from Heafth :é
ANALYZED Store USA. o
- Method of Circulation for Analyzed Nan-Paid Circulation: List source copies ard market covarage
N ON PAID MAGAZINE copies are daliversd through 2nd class mail. Daliverad with host product copies ara distributed via insert
PUBUSHER'S STATEMENT into newspapers. Non-Faid Buk copies are delivared in bulk to outlets for pickup by patrons, g
Published by XYZ Publicat Y
Subject to Audit ublished by XYZ Publicatons Q
Fraquency: 10 timesiyear ABC Member# 4-0000-0 0y
N
1. TOTAL AVERAGE PAID, VERIFIED & ANALYZED NON-PAID CIRCULATION 3
Average ]
for the
Statement Rate Above % Above
Period %% Base {Below) (Below)
Pald, Verlfled & Analyzed Non-Pald Circulatlon: (Sae Par. §)
Subscrptions: -
Paid 7002009 78.9 =0
Verified 57,000 6.5 g =
Total Pald & Verified Subscriptions 757,200 85.4 Bs
Single Copy Sales 48,028 5.5 E' =
Total Paid & Verified Clrculation 805,237 91.9 800,000 5,237 N E
Total Analyzed Non-Paid Circulation 70,676 8.1 70,000 676 1.0 E— -]
Total Paid, Verified & Analyzed Non-Pald Circulation 875,913 100.0 870,000 5,913 0.7 o g
32
X,
2. PRICES ]
Suggested Average Price (2) 'ﬁ =
Retail Prices (1) Net Gross (Opticnal) @ g
Average Single Copy $3.95 % B
Subscription $24.95 2o
Average Subscription Price Annualized o
{10 issue frequency) $580  $21.00
Average Subscription Price per Gopy $1.58 $2.10

(1) For the Statement pericd

(2) Represents subscriptions for the 12 months ended December 31, 2005, 31
3. PAID,VERIFIED & ANALYZED NON-PAID CIRCULATION BY ISSUE E-
Total Paid & Tetal Paid & Total Paid, Verified, 3
Paid Varified Varified Singla Copy Verified Analyzad & Analyzad g
lssua Subscriptions Subseriptions Subscriplions Sales Circulation Men-Paid MNan-Pakd -:._-
Jan, 702,331 57,000 759,381 46,228 605,609 70,074 B75,683 x
Feb. 701,848 57,000 758848 46 601 05 449 B7.783 BF3 232 =]
Mar. 699,100 57,000 756,100 43 436 804,536 71,409 B76,035 %
Apr. 696,809 57,000 753,890 51,602 A05,501 72,493 877,849 o
Mayy/June 700,818 57,000 EETR: L 47 273 805,001 71525 B76E16 E
3
W
=
]
[=1
]

900 N. Meacham Road # Schaumburg, IL 601734968 P 847 605,020 » F: 847 6050453 URL: www.accessabe com
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4. AVERAGE CIRCULATION BY REGIONAL, METRO & DEMOGRAPHIC EDITIONS

Tolal Psid,
Tarlal Talal Werfied, &
Paid & Anahzed  Tolal Paid,  Anakzed
Mumksr Totsd Paid & Totsd Paid & Verfied Mon-Paid  WVerfied, & Mon-Paid
af Psid Verfied Veified  Single Copy  Veiified Rale Ansbyzed Rals Anakyzad Rals
Eddilion lzsues  Subscriptions Subscriplions Subsciplions Sales Girculalion Basa MorrPaid Basa Mor-Paid Bass
South 5 130,200 130,200 130,200 130,200
Mortheast ] 170,100 170100 170,100 1,000 171,100
5. TREND ANALYSIS
200 % 2002 % 2003 % 2004 % 2005 %
Subseriptions:
Paid 750211 3 TaS0es  avs TIEM2 BER Ta0008 862 W22 Be4
Varified
Total Average Paid & Verified Subscriptions 70211 873 TEE025 873 TEEH2  BEE TEOIO5  BE2 TETH2 B4
Sirghk Copy Sales 40,101 47 40210 4.6 4531 52 50,101 5.8 4821 55
Tetal Paid & Verified Circulation Ta0F2 0 75235 0.8 20,623 920 #0206 920 5423 NG
Tetal Analyzed Hen-Paid 68,000 an 36,500 a1 69,250 an 70,000 a0 TO500 a1
Tenal Paid, Varified & Analyzed Non-Paid 858,312 1000 864,735 1000 BRO.ATI 1000 &70,206  100.0 75923 1000
Yesar Owver Year Percent of Change 05 06 0.8 0.0 07
Rate Basa 0,000 TA0,000 800,000 B00,000 800,000
B, Arnualizad Subserpiion Prica F15.00 F540 #1573 #1523 F15.80
6. SUPPLEMENTAL ANALYSIS OF AVERAGE PAID, VERIFIED & ANALYZED NON-PAID
CIRCULATION

The following awaragas, as reported below, ara induded in Par. 1 and amnetated hare per applicable niles. Sea Par. 9 for ful explanation
Average for % of

Pericd Circulation
PAID SUBSCRIPTIONS
Individual Subseriptions® 502,402 &4
Combination Subscriptions" 1,200 o1
Association:
Daductibla® 2,001 0.2
Mon-Dieductible” 1,008 0.1
ClubMambarship:
Daductbla® 10,114 1.2
Hon-Deductible 201 0.1
Deferrad” 1,200 01
Group*
Loy alty'ward Point® 2008 0.2
Parmarzhip:
Deductibla® E/m 4.1
Mon-Deductible 15,008 18
Schoo
Sponsorned Sales e ect 16
Sukserptions for Miliary Personne®
TOTAL PAID SUBSCRIFTIONS 700,208 T9.8
VERIFIED SUBSCRIPTIONS
Public Placa (Sae Par. 64) 50,000 57
ndvickial Uss (Sea Par, 6B) 7,000 08
TOTAL VERIFIED SUBSCRIPTIONS 57,000 6.5
TOTAL PAID & VERIFIED SUBSCRIPTIONS 757,208 B4
SINGLE COPY SALES
Single lssus Sales 43,308 50
Combination Sales 1,201 0.1
Parmarship:
Daductbla 1,0m 01
Hon-Deductible 02 0.1
Sponsonsd Sales 1,608 0.2
TOTAL SINGLE COPY SALES 48,028 55
TOTAL PAID & VERIFIED CIRCULATION 805,237 .o
ANALYZED NON-PAIDY
List Baurce 10,000 1.0
Markst Covaraga 10,954 1.1
Debverad with Host Products 46722 55
Mon-Paid Bulk 3,000 0.5
TOTAL ANALYZED NOM-PAID TETE 8.1
TOTAL PAID, VERIFIED & ANALYZED NON-PAID 875613 100.0

*Ircluded in Average Prica cakulation,
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6A. ADDITIONAL ANALYSIS OF VERIFIED PUBLIC PLACE

The ficlkowing repiresants the earags public place copiss mads ewalable during the sttement paiod tothe folkowing publc ansas:

Dexctor’ Educzation’ Parsonal Specially Total
Health Care Leaming Hotels! Care Leocations’ Public Mace
Varified Subscription: Prewiders Fagilities Ladpes Salons Retail Other Coples
Public Place 10,000 10,000 10,000 10,000 10,000 50,000
6B. ADDITIONAL ANALYSIS OF VERIFIED INDIVIDUAL USE
The ficlkowing repres=nts the awarage indiidual wss copies made available duing the staement perod othe fl owing individuals:
Saason Testal
Charitalsks Everit Inclivichsally Licensas Pass Indivicual Usa
Varified Subscription: Danors Atlendess  Raquestad Hokders Helders Other Coples
Individual Use 3,000 500 500 1,000 2,000 7,000
7. GEOGRAPHIC DATA for the April, 2006 issue
Total circulation of this issus was 0.0% greaterless than the total svarage pakd & verified circulation,
Total circulation of this issus was 0.0% greater’less than the total sverage analz ed nonqald cirulation,
TOWLPAID TOTAL PAIDY TOTALPAID TOTAL PAID)
FAL YERFED &VERIFED SMNGLE &V ERIAED| TOTAL FAD YERFED EVERIFIED ®MGLE &VERIFIED| TOTL
e AR A N ST R s o | | o M e
Alabama 10,047 10047 80 10,487 10427 Chie ] 2ATE 16 3RS S000 36325
Arizona 11,288 1283 B0 12,143 12,43 Chlahoma 7,848 7849 3 A T 5170
Ankarsas 5367 5.5 9 56 5605 Cregon 10,103 10,006 118 1221 11,221
Calfomia sies 7O SIS T HS 104TO1  S0EE 13557 Pemsyharia 33183 35,065 1345 3453 10000 44551
Colorady 11,828 e T0e 123M 1254  Phods kland 3220 320 a7 sA 3427
Connacticul 11,654 11564 TE 12T 12,763 Souh Carolina a7a8 878 336 8075 8,075
Diglawara . 2308 258 148 2477 247 SouhDakol 1,823 1905 5 1880 1,880
Disinict of Columbia 1,5H 1,54 152 158 1,683 Tennesses 12,867 12 425 135 13,302
Florida 34,503 333 25N wE waM Teas 4556 45555 2849 48505 45,505
(Gecnga 18158 18138 1106 19254 19,264 Utzh 5,263 5265 224 540 5,460
Idahad 2,820 280 70 gl 2090 Vemont 1,867 185 157 21 2124
Ilingis 35780 35780 2211 a7EN a9 Vigni 1932 19372 1,060 20452 20452
Indiana 15,080 15080 850 15,M0 15,840 'l'.l’sahl:}glgn. 16,048 18045 1,205 189 19,543
lowa 7,564 7.5 ETE I - ] 7802 WestVinina 3785 3,785 129 3904 G814
Karsas T2 7762 a4 826 g206  Wisconsin 15781 15781 568 16,35 16,369
Kertucky 8313 8313 PR i) g732  Wyomng 1,214 1214 £ 1261 1,261
Immghiana 13\19:13 1%1325 ggg 1% 14&1293:; TOTA L 48 CONTERMI-
Elil T34 448
May land 18715 18715 w04 17619 17 519 NOLS STATES ST 00 aM2 TIAMD  TRATE 0,116
Massachusstts 18,535 18835 161 204% 2045  Abska 2,50 2550 21 254 2841
Michigan 27,557 oTEF 188 2985 29345  Hawaii 4586 455 284 4980 4,880
mrrm 14_,;233 wgﬁi m 12@1_? 1§§1§? TOTA L ALASKA
B8 5 5
Miasmr?ﬂ 15,385 13005 675 14,670 14,670 u_gﬁ mﬂm 708 7.8 BEE  TRN A seam
Moniana 2,342 2342 o 2438 2,433
Hebraska 4715 4TS 188 4908 4op3  TOTAL UNITED
Hevads 4,260 4560 355 4555 4835 STATES BT ETO0D T M45T Toe2E1 6 261
Hw Hampshire 4180 4,180 424 de dind  Poss. & Other Areas 1,250 1250 4 12 1,254
w ey Z5ET 25FT 146 T 3E wiE U5 &POSS, ete. 65064 &7 TAZE64 441 THTIS T 856,101
Hew Mesico 4,202 4,200 183 4305 435 ® ':21 o 4:'?21 7‘:49 1$I'|'TO ??‘ﬂ e 1 ‘sss
Hew Yotk 5198 50000 S5ME 2800 SH0G 2000 &30 aeR arel el To4 17T teeR 1B
Horth Carclina 179 20,79 930 21,163 MR i e
Horth Diakota 2,007 o W2 S0 iy or Chfian
Perzonnel Cheerseas a7 a7 w7 847
GRAND TOTAL G6A00  ETO00 TSREG0 51802 BOSSM  T2A08 7T
ANALYSIS BY ABCD COUNTY SIZE for the April, 2006 issue
Index
County % of Total Paid & Varified Analyzed Total Paid, Vaified & % of Total (% of Circulation
Ske Houssholds Circulation Nen-Paid Anakzed Nor-Paid Circulation % of Housaholds)
A 40 64174 276 400,450 471 118
B 30 240133 22 871 263,004 3.0 103
C 15 103,535 8,435 111,970 132 88
D 15 70,558 3,364 73,862 8.7 58

County Size Group Definiions by the A.C. Mislsan Comgsary- Data for ha contermingus 48 states,

Page 3 of 4 - Prototype Magazine (04-0000-0)

Copyright © 2008 Audit Bureau of Circulations., All rights reserved.

Consumer Magazine Verified Circulation Guide
Copyright © 2006 Audit Bureau of Circulations All Rights Reserved.



8. ANALYSIS OF TOTAL NEW AND RENEWAL PAID INDIVIDUAL SUBSCRIPTIONS
Total gross subscriptions inew and renewal) sold in the sik month period ended June 30, 2008

A, DURATION

%

C.CHAMMELS

(al One tosbe months (1 104 issuas).. 21527 5.0 {a) Ordarad by subscriber action via direct mail, dirsct
bl Saven © akwven menths (5t 9 lsﬂ.les E,E05 1.6 mail agans, nsarts, onling, ranewals, calogs, or
(¢) Twalemonths (10 isues) . 205 83.3 athar cutlets avalable to e subscrbars, w0000 703
{d) Thimaen m tenty-four Mo, 71,142 167 (b} Ordarad D,kwhs-:ﬂbers nr K LNS0
{8l Twarity-five months and more . T 134 0 gﬂfgﬁb‘ EUEF&@T oar ﬂ“"ﬂ 127,000 207
. - Er—— {c} Ordarad by subscribers in responsa & nm
Total Subscriptions Sokd in Parmd.. 4700 1000 pragrams of scheals, churches, and ather simiar
organizations . . None
E. USE OF PREMILIMS {d) Subscripions as
fal Crdered withaut premium... e 427000 1000 R T . Mome
1) Oulredwih matail repred fom s Nee Total Subscripions Sold 1 Parbd......cooe 427,000 1000
[1&] Ondered with other prarrlurrs Noma
Total Subscrptions Sokdin Pericd .o, 427000 1000
9. EXPLANATORY
(@l Publisher Suggesid Pricas: Subseriptions: LS. 2 yrs. 4505, o ) o
b Avarage nen-analyzad nan-paid dreulation for the & month paried: 2,500 {ch (Stanard expla 1 support Paragraph & data claims.)
copies par issue,
{ch Post expiration copies: Avarage numbsr of copies served on subscriptions not
more than thres months afieraxpiratonwas 370006 0.04% of avaraga pald subscrip-
tie circulation
10. VARIANCE
Latest released Audit Report for 12 months ended December 31, 2004; Variation from Publisher's Statements
Pullisher's Parcantags
Publishar's Parcentage FlﬂtQEBSQ Audit Hepan Smnmenw Drﬁarsnce of Difleranca
Auift Pericd  Rate Bass  Audit Fey Statemnents  Difference o Difference ﬁlm ﬁﬂ (Analyza ﬁﬂna d.na y2esd
Ended {Paid) (Pai (Paid) (Paid) (Paid) ofi-Paid) on- adu I{'a on-Paid)
1223104 A00,000 Eﬁo.ﬂ[):] 838250 3,250 04
Publishar's Parcentage
Audt Period  Rate Basa  AuditRapont  Staternents  Difference  of Difference
Erded (Combinad)  (Combined)  (Combined)  (Combinad)  (Combined)
1223104

of Circulations' Bylaws and Rules.

P: 000.000.0000 » F: 000.000.000 « URL: www.

Date Signed:
Sales Office:
Established: 1900

Parent Company:

PROTOTYPE MAGAZINE, published by X¥Z Publications Inc. 123 Any Lane » Anytown, IL 60000
MAME MNAME

Circulation Director Fublisher

W cadify that to the bast of our knowladge all data sat ferth in this Publisher's Statemant are trua and report cireulation in accordance with Audit Bureau

ABC Member since: 1914
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Paragraph 6A and 6B Standardized Reporting

Verified Public Place

Paragraph 6A reports the average circulation served in the reporting period in a standardized list of
public place locations. In Paragraph 6A a publisher is required to report the top five locations
based on average circulation served and an “Other” category as appropriate.

Standardized list for reporting of Paragraph 6A Verified Public Place
(Current as of Oct.31, 2006)

Doctor/health care providers
Personal care salons
Fitness/recreational facilities
Education/learning facilities
Business/professional services
Automotive outlets
Transportation outlets
Government/civil services
Hotels/lodges

Specialty locations/retail
In-room hotel/lodging

Other

Publishers using Standard Industrial Classification (SIC) codes may obtain a mapping to the
above standardized reporting categories through the ABC Web site. (SIC listing last updated
June 1, 2006.)

Note: The ABC code noted the online SIC mapping file represents the code that is commonly used
by many publishers and their fulfillment organizations the for classification of copies delivered
into public place locations. This coding system is not a requirement of ABC.

Verified Individual Use

Paragraph 6B reports the average circulation served in the statement period to individual recipients
from eligible verified sources. In Paragraph 6B a publisher is required to report the top five sources
of verified individual use recipients based on average circulation served and an “Other” category
as appropriate.
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Standardized list for reporting of Paragraph 6B Verified Individual Use
(Current as of Oct. 31, 2006)

o Card holders (credit/debit)
e Charitable donors

e Club members

o Contest entrants

e Educators

o Event attendees

« Event participants

o Executives

e Individually requested
e License holders

e Merchandise buyers

« Merchandise sellers

« Organization members
o Partnership programs
e Professionals

o Publication subscribers
o Database names

e Season pass holders

e Service buyers

e Survey respondents

o Ticket buyers

e Warrantee registrants
e Other

Publisher Request for Update to Listings

Publishers that request consideration be given to an additional standardized reporting location
(Paragraph 6A) or source (Paragraph 6B) must submit their request in writing to Teresa Perry,
senior vice president, Publisher Relations and Report Processing, Audit Bureau of Circulations,
900 North Meacham, Schaumburg, IL 60173.

Each request will be considered by the Magazine Buyers’ and Publisher Liaison Committees.
Those committee meetings typically occur quarterly. For your request to be considered in a timely
manner, the following schedule should be followed:

« Consideration at winter liaison meetings should arrive to ABC no later than January 1
« Consideration at spring liaison meetings should arrive at ABC no later than April 1

o Consideration at summer liaison meetings should arrive at ABC no later than June 1

o Consideration at fall liaison meetings should arrive at ABC no later than September 1
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Verified Circulation Opt-Out and Request
Requirements

As a reminder, verified circulation delivered to public places for use in waiting room locations and
copies individually addressed to consumers are required to make an opt-out option available to the
location or consumer for circulation served to qualify as verified on ABC reports.

Public Place Verified (Waiting Room Delivery)

Waiting room locations must be presented with the opportunity to opt-out of the service of public
place copies at least once per year (annually).

For waiting room copies, the following guidelines apply to the opt-out notice:

A notice must be sent to the public place (waiting room) that communicates to the location of
the opportunity to opt-out of the service. This notice must be delivered at the beginning of the
service, as required by rules, and annually thereafter.

A Notice to public place waiting rooms of the opportunity to opt-out of the magazine service
must be a stand-alone notice distributed by the U.S. Postal Service.

An opt-out notice delivered through other means, such as e-mail or telephone message, is not
acceptable to ABC.

An opt-out notice to public place locations must be devoted to communicating the opportunity
to opt-out of delivery of magazine(s). No other message points are allowed in the notice.

An opt-out notice must provide, at minimum, one of the following ways to opt-out:
Postage-paid postcard

A 1-800 number

URL to Web site hosting an opt-out form

A Dedicated e-mail address
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Examples of acceptable verified public place opt-out notice (offering a 1-800 number to call):

Dear Public Place Location:

We hope you are enjoying the delivery of our magazine(s) to your location for use in
your reception rooms for visiting patrons.

This delivery is being made to you through our organization. If, for any reason, you
wish to not receive our magazine(s), please call 1-800-xxx-xxxx to cancel your service.

Sincerely,
The Reception Room Source

Offering a postage paid postcard to return

Dear Public Place Location:

We hope you are enjoying the delivery of our magazine(s) to your location for use in your
reception rooms for visiting patrons.

This delivery is being made to you through our organization. If, for any reason, you wish to
not receive our magazine(s), please return the attached postage paid card to cancel your
service.

Sincerely,
The Reception Room Source
(Return below portion to cancel service)

Please discontinue delivery of magazine(s) to (filled in by agent/publisher).

Signature

Date

Consumer Magazine Verified Circulation Guide
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Verified Individual Use

Verified individual use must meet one of the following two criteria regarding recipient
notification:

e Recipients must be presented with an opportunity to opt-out of the subscription within the first
90 days after the start of service, and at least once annually thereafter.

e Recipients must opt-in to receive the subscription before distribution begins. (This class of
circulation is noted as individually requested and subject to [Rule I5.2]Individually Requested
Circulation.)

Verified Individual Use Opt-Out Qualification Criteria

e A notice must be sent to the consumer advising them of the opportunity to opt-out of the
service. Such notice must be delivered no later than 90 days after the start of service, and
annually thereafter.

e Notice to the individual recipient about the opportunity to opt-out of magazine delivery may
accomplished through one of the following:
o Direct mail via U.S. Postal Service
o Cover wrap
o Cover mount

e Consideration will be given by ABC on e-mail notices provided the publisher or their agent
executing the notification has the ability to validate delivery of the e-mails to recipients.

e An opt-out notice, if delivered via direct mail, must be devoted to communicating to recipient
the opportunity to opt-out of the delivery of magazine(s) if desired. No other message points
are allowed in this notice.

e An opt-out notice to recipient delivered via cover wrap or cover mount must be posted in a
clear and conspicuous manner. The notice must be at least 12 point type and within four lines
of the address label.

o Itis acceptable for cover wraps and cover mounts to contain other messages to the recipient
provided that the notice of opt-out is clear and conspicuous to the consumer in accordance
with the above requirements.

e An opt-out notice must provide, at minimum, one of the following avenues for reply if the
recipient desires to opt-out:
0 Pre-paid postcard
o 1-800 number
0 URL to a web site hosting an opt-out form
0 Dedicated e-mail address
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Examples of acceptable verified individually addressed opt-out notice:

Direct Mail (offering a Web site address opt-out reply)

Dear Ms. Ann Smith:
We hope you are enjoying the delivery of Proto Magazine to your home.

If for any reason you wish to not receive Proto Magazine, log on to www.proto.com to
cancel your service.

Sincerely,
Management Staff of Proto Magazine

Cover Wrap (offering a 1-800 number to call)

(back) (front)

[Prete Megesine

To discontinue receipt of this
magazine, please call 1-800-123-2345

Chicago Summer School Ann Smith

123 Main Street
Anytown, IL 12345

Come:joinusat: 311 SouthStreet Chiicaga [l
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Verified Individually Requested

If you intend to report individually requested verified circulation on your ABC report, a yes/no
question must appear on the form along with a date line. For example: "I wish to receive Prototype
Magazine Yes No."

An alternative is to have the subscriber sign the form in response to a statement such as, "Please
sign here if you wish to receive Prototype Magazine at no cost.” All responses with this phrasing
must provide a signature and a date line to be considered direct requests.

Note: Because subscribers often do not follow all directions, ABC recommends you use a yes/no
question and request that a signature (or fill in name) is provided.

____YES! Please continue my free subscription to Prototype Magazine.
___NO, please cancel my subscription.

Prototype b,
MAGAZINE

Name ‘f&
Address J
City, State, Zip

Date:

When using telemarketing to secure verified individually requested subscriptions, the interviewer
must sign and date the interview record and ask a personal question that only the subscriber is
likely to answer correctly.

The personal question must change with each subscription update. It is also important to question
potential subscribers to ensure they match the publisher's definition of individual recipient.

Internet-verified individually requested subscriptions should follow similar requirements for
information collected as for telemarketing requests. This includes the requirement to ask
personalized questions such as:

e Mother's maiden name
e Date of birth

e City of birth

e State of birth

e High school attended
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Audit Requirements for Verified Circulation

As with any circulation claimed on an ABC report, the publisher must create a program and deliver
circulation in accordance with established rules and support qualification and the distribution
through auditable records.

To validate verified circulation, the ABC auditor must be provided access to the following data
necessary for this category of circulation. During the audit, the ABC auditor will determine
additional information that may be necessary and appropriate based on the specifics of a
publisher’s circulation system, distribution program or source of verified circulation locations or
recipient information.

The validation of verified circulation focus on three primary areas, the first is the validation of the
source of locations (for public place), request by hotels (for in-room used copies) and recipients
(for individual use). This also includes the requirement for reporting of circulation by source in
Paragraph 6A and 6B of ABC reports.

The second standard audit validation focuses on the opt-out offer made to the location or recipient
or the hotel contract for in-room delivery. For individually requested, it is this request that must be
retained.

Finally, the third validation focuses on distribution. The publisher must have satisfactory
documentation available that the distribution of the copies to the intended recipient or location
occurred and consecutive service, of at least two issues, occurred.

Standard documentation required for an ABC audit include:

e Supporting records for printing of copies, such as print orders, print invoices and proof of
payment to printer.

e Supporting records for source of names through third-party verification of list source noted.

e Documentation to support the mailing of opt-out notice including mailing records along
with responses of the opt-outs received.

e Supporting records for copies delivered to hotel rooms for in-room use including copies of
the contract between publisher and hotel.

e Supporting documentation for all individual names reported as individually requested
including request made.

e Supporting documentation regarding the distribution of copies through either U.S. mail or
alternative distribution.

e Supporting documentation to confirm at least two consecutive issues were served to the
recipient or location.
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Verified / Individually Requested Rules

F 15.1 Verified Circulation

(a) Verified circulation shall consist of copies designated by publishers for readership in public places and to
individual users who may have an affinity for the publication. Copies classified as 'verified' will not be
subjected to paid circulation qualification standards, however all recipients (individuals and public place
locations) must be afforded an option to ‘opt-out’ of receipt on an annual basis and as further described
below.

(b) Verified circulation will consist of subscription circulation only. Single-copy distribution will not be eligible
to be reported as 'verified' circulation, but may be eligible to be reported as 'analyzed non-paid bulk’ or
‘analyzed non-paid market coverage' if distribution is in accord with the provisions of Rule F 13.5 or F 13.6.

(c) Verified circulation will be reported in total in Paragraph 1 of ABC Publisher's Statements and Audit
Reports and be further analyzed within the appropriate paragraphs of each statement and report.

(d) There are two sub-categories of 'verified' circulation: Public Place and Individual Use. Total verified
circulation reported in Paragraph 1 of ABC Publisher's Statements and Audit Reports must be further
analyzed into these categories as appropriate in paragraphs devoted to such an analysis and as described
below.

(e) Verified Public Place will represent copies intended for use in waiting room locations and hotel rooms
and for use by patrons of the business establishment at that location and not intended for individual pick-up
and removal. To qualify to be reported as Public Place, the following conditions must be met:

(1) Each business establishment identified as a public place must be given the ability to opt-out as
a receiving location on an annual basis.

(2) No more than three copies of each issue of any magazine may be served to a public place
location, however no limit will be placed on the total number of unique magazines that may be
served to each public place location.

(3) There must be at least two consecutive issues served for each unique magazine at each public
place location.

(4) Copies to be distributed to hotels as Public Place locations must also meet the following criteria:
() Publications of monthly or less frequency may provide a maximum of two copies per hotel room
to each hotel location;

(i) Publications of greater than monthly frequency may provide a maximum of one copy per hotel
room to each hotel location;

(iii) The publisher or publisher's agent must maintain a current contract with each hotel or
responsible hotel corporate management. The contract is to be signed by an individual in senior
management at the hotel. The contract must stipulate the hotel's agreement to participate, confirm
the number of copies of each unique magazine to be provided, and identify the specific locations
within the hotel where the copies are to be placed. The contract must be renewed at least annually.

(f) Verified Public Place circulation must also be analyzed so as to report the number of copies distributed
to the top five location types (e.g., doctors/healthcare provider locations, personal care salons, etc.). A
standard listing of location types will be maintained by ABC.

Consumer Magazine Verified Circulation Guide
Copyright © 2006 Audit Bureau of Circulations All Rights Reserved.



(9) Verified Individual Use circulation will represent copies delivered to individuals who have been provided
the option to 'opt-out' and not receive the magazine. The 'opt-out' option must be presented to the recipient
within three months of the initial start of service, and at least annually thereafter. Publishers electing to offer
an 'opt-in' may do so and report the circulation as Verified Individual Use if the provisions of F 15.2 are
followed.

(1) Only one subscription per household may be reported as Verified Individual Use.

(2) Verified Individual Use circulation must also be analyzed as to the top five sources of names
included in the category (e.g. show attendees, charitable donors, individual requested, etc.). A
standard listing of source categories will be maintained by ABC.

(3) Copies originally served by a publisher with the intention to qualify as 'paid' circulation, shall not
be eligible to be reported in ABC Publisher's Statements as 'Verified Individual Use' but rather may
be eligible to be reported as 'analyzed non-paid market coverage' copies.

(4) Copies originally reported as 'paid' circulation and subsequently disqualified through the audit
process are not eligible to be reported as Verified Individual Use but rather may be eligible to be
reported as ‘analyzed non-paid market coverage' copies unless it can be shown to the satisfaction
of the Managing Director that each individual recipient took an affirmative action to specifically order
the magazine at the inception of service.

(5) Recipients must be served at least two consecutive issues.
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F 15.2 Individually Requested Circulation

Individually requested circulation may be included as Verified circulation provided it conforms to the
following requirements:
(a) If subscription service is requested of a publisher, the letter or order requesting the service must be
signed by the individual specifically requesting delivery of the publication and retained by the publication for
auditor's examination.
(b) If individually requested subscription service is solicited by the publisher, the order form, questionnaire
or reader service card must conform to the following specifications:
() It must have specifically asked whether or not the individual wished to receive the publication by
using a phrase approximating the following: "l wish to receive (name of publication) magazine. Yes
____No __." Alternate phrasing approximating the following may be used: "Please sign here if you
wish to receive (name of publication) magazine."
Forms using the alternate phrase must be signed.

(2) If the order form used to solicit new subscribers is publication specific (does not include offers
for other products or services) and is to be completed by the recipient, the order form shall not be
required to contain a phrase asking whether or not the individual, or corporate official in the case of
group orders, wished to receive the publication.

(3) The order form must have either required the individual to fill in his name and address or
requested his signature.

When publishers use telemarketing, the telephone interview forms must have been signed and
dated by the interviewer. The interviews shall, for verification purposes, include a personalized
guestion which only the recipient is likely to be able to answer, such as date of birth or mother's
maiden name. Different questions must be used when requests are renewed and all personalized
guestions shall be subject to approval by the Bureau. Publishers shall be responsible for
maintaining adequate records to verify the placement of the telephone calls.

(c) Individually requested subscriptions must be renewed at least once each 36 months.

(d) Individually requested subscriptions must be served at least two consecutive issues.
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Summary

Additional information on verified circulation, including a POV, articles, and an online tutorial can
be found at www.accessabc.com. Publisher members are encouraged to use these online
resources.

Audit Bureau of Circulations
900 North Meacham Road
Schaumburg, IL 60173-4968
Telephone: (847) 605-0909
Fax: (847) 605-0483.

In addition, the ABC Web site provides current updates to both this guide and the ABC Bylaws
and Rules at www.accessabc.com.

October 4, 2006
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Headquarters Office
900 N. Meacham Road
Schaumburg, IL 60173-4968
T: 847.605.0909

F: 847.605.0483

New York Office

122 East 42nd Street,
Suite 807

New York, NY 10168-0899
T: 212.867.8992

F: 212.867.8947

Canadian Office
151 Bloor Street West,
Suite 850

Toronto, ON M5S 154
T: 416.962.5840

F: 416.962.5844

Audit Bureau of Circulations
www.accessabc.com
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